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of this stuay is to deternine the relationships among quality,
. image and repurchase in

service.

d fron out-patients uho R asen hnspltzl services. They were asked to assess service quality, customer satisfaction, image, and repurchas

t, Service quality had a
effect on customer satisfaction, and repurchase intention. Second,
A=fackion hai 4 slgnlcloant iaffect on Fepurchass dntention. Thikd.
significant effect on customer satisfaction and repurchas

ice quality and repurchase intention.

finportant to manage enployee ‘s attitude and action in the moment
- From the viewpoint of internal marketing, an employee who is

ally improve Firm's performance. Lytle et al.(1998) discovered that organizational service orientation could
bct on enployee’s satisfaction. They defined service orientation as

"5 organizational activity to create and deliver superior service as

sponse to market information.

xanined how organization's service orientation had an effect on

as_as Follows; First, organizational service orientation had a
ect on employee satisfaction and service value. Second, employee
had a positiue effect on seruice value and customer orientation.
ice ualue had a positive effect on firn's performance. Finally,
ustomer orientation had a positive effect on firm's performance.

| (1998) discovered tnat organizational seruice orientation could
pct on’ enployee’s satisfaction. They defined service orientation
s organizational activity to create and deliver superior service
response to market infornation.
’s attitude and action in the
al marketing,

11y it would eventually inprove Firm's performance.

ruice orientation has been applied on many service marketing literatures. This study examined how organization's service orientation had

Firm's perfornance in fedical Prouiders.
bxanined how organization's service orientation had an effect
rformance at medical service providers. n total of 202 useable

s were gathered. The hypotheses concerned relationships among
bntation, employee satisfaction, custoner-orientation and they
d by couariance modeling, using SPSS 10.0 and AMOS L.

analytical method used for the study were confirmatory

covariance structural analysis

as as follous ; First, organizational service orientation had a
ect on employes satisfaction and customer-orientation. second,
isfaction had a positive effect on customer orientation. Third,
i ositive effect on Firn's performance. Finally,
Lustomer orientation had a positive effect on firm's performance.

by types of seruice of hospital and to identify the service quality
bid custamer satisfaction hy Eypes of seruice of hospital.
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