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Abstract

This study was to find out how the service convenience of the theme park
was connected with visitor's experience extension and customer satisfaction.
Service convenience were found to be related to experience extension and
customer satisfaction. There was a difference in the service convenience
experienced in the theme park depending on the degree of direct relevance to
visitors. The relationship between experience extension and customer satisfaction
was found to be linked to customer satisfaction through sharing experience. For
the hypothesis test, it analyzed the effect of service convenience of the theme
park on customer satisfaction. Factors affecting the experience extension were
three items: transaction convenience, benefit convenience(information), and
access convenience. It was judged that the customer shared the experiences of
the main purpose of the theme park with others in terms of various service
convenience. In other words, visitors could be seen as reaching customer
satisfaction through experience extension. From this point of view, it was
expected possible continuous development through management of the
convenience factors of theme parks.

Keywords . Theme Park, Service Convenience, Experience Extension,
Customer Satisfaction
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Agwe & e AR o7t Fuelth oe@ HolA HviRAL $YE FUAA
A Ao A Ege Fa Arh EE, BEE ARSI 1E )N old
m, @7k A e AEsksta gk old® SH0R Hvinas fre A%H

o2 Foiga 9 Aotk (Milman 2001, Milman, 1991; Romli, et al., 2015).
ol#lgk Hintztas A7) HA el A FAA IS Holrw AW, A7
A AFo R HAeEE AHAAN e Ry wa2A EEs Aol gl o]
23k Al 7—'717} AAEE F3E AEHHQ0 A AFA} 24 Auags A

UE 7132 &E3tr] witolvh(Geissler, 2011).

U

&

gopg = wrEae] Ado] 2ud H&S 2= XS FEHEER AA, 0
A" st slo] Fadk axolth. F, Huldae YR, A5, 4FE VIE AH=E
Fal Fols AET F Jon, uAe #HYW v&E AEsa 7H°J How 7k Qe
AEe de A& 5Hoz dyh(Poulsson & Kale, 2004). 22|22 €Elvlyas
WAl AESs AFskA XsAY vHe AFE A, aMomFEH guks v
Ak (Pine & Gilmore, 1998). 17} A3 A4n] 7H4go a3t Axz giEsor &
doygo] FAEE Agolth. =, 7|4 P& FRAQ B aATHER A4H
7] w&o]tH(Goossens, 2000).

B A "Hetgae] MRz Aol R AP, uANFo R ojojA] =
S e G dig X BALS ZAStRA sQlth olF 3] WA A
PATE HESIY Hupgao Aulxs #Hod 890S ERlEth. 1 thy o AH|
2 HolA aRld ARG, uAwHel digh JFS EA R ol ARE F
Hulata A2 A dHulatae] st 94 FollA R oR BEldol & ko)

e AN sA sk

II. o]&4 |7
2.1 Au| Hely

wiA R A AT SEARUE AFS T W] Ak ol
Aosteltt. 1¥rE Ay #E" dFE AF FuE FAHLE R
(Brown, 1990). o]#3t Holx #AQAHL Au]x Fujel Ab&olA 7jele] Aty i
g8 v g2z ety HAsleE R AT F, AT E e A7
| A =Ee vgor aEste] Hisgtony, Fuldvte Zolth. AL

17 Bl FuidEy 22 vAY Axbd JGES F7] wied 1 BAE FA 5
7] 9% wetew &89 4 Qlok(Berrry, et al, 2002; Gehrt, et al., 1996;
Seiders, et al., 2007).

2'.0

Al FA BUb A AHedes FA PR whsiA| Rk
obd thFE Agom A ook el al
o] A, wpitgE] Al A AR A7} e
B2 AE|2~ \HAdS A7) AEA A A vhdatAl 335101"} ?"LE}*‘ Al
o]t}(Seiders, et al., 2007). AL A7t wHE PAAAFE FQ83 842 5
ZHA R T Hol 2 Aula BA, 7oA AlFEe Hel axl *H]Z} E4
of wet dFs WA RFS AASHATH Berry et al., 2002). 019} 2o ATE
AN A v BANA B oy w@Ae] 17 w=¥E g 5717 9 *1H]~4
AA HEZ 7Este] SERVCONol2taL &gl o] &A 7 d«l“ &b 17
o] Wk Al oot T AR, 1A o] s FE AoR gotyfdnt
(Seiders et al., 2007).

23719 M2 Hejg e Hlgolu o %ﬁ% il F74o] o]Folxtt. 3HA
T Anj 2 Holm AMu|aE AREE AL FulehE Au|Ake] AR == oisk Q14
o7 WEaHAT 1 Ay, AnA UEEe] JE F= SERVCONo|gh= 5714 <]
golo® AAEFATH((Berry et al., 2002; Seiders et al., 2007). AH]2 ALYA &
1 fabAR AN, AN, A, g, ARE o ool

it

2olo] AT ARZS FA AMEENA Agsta FHstauat e =
24, o2 AlEECA EH] He AFH FAo AlgEdA adHezr g
- &oh((Arnould & Price, 1993; Liu et al., 2000). A&+ Algo gy gy
o AR e gMe THstda o w3, Adgwe gro dis) AIFEHA H
=5 7MY, Be Aok £3E A FHERE 48 solx A "k (Chu & Kim,

2011).

AR B Ve dd2 exdl FAdA SNSE ETE 2HAA BES
ZRA27F 857 AFeglnh TRl olRoixe AL FE Ibel I foizd
o] FAWWA bt Jryt wEn Atk(Brown & Reingen, 1987). 2ek¢l 73

=
o miteE Ao v AlE AAE BAEa S el o A A&sA =9,
o8 FHeb) Astol S ARE WA €oh = A8 AHol HE 24
Ad5E AHE zed §olehy, AU AR ¢ & F4As 7FtE Aot Zhu
& Zhang, 2010).

H1. Hvistae] Aujz fdejde 49 el gg4or 2ggh
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2.3 7 =
A wEe A% PAd o JFS wAA Dk = FAE e uAe
HopAQ AEN} AH 2 Pt sHgo] Foldrh mE e 1 o|ggy FAH
e

2
3l AFE B3l Z1delAl AR Bl=Y 2z 7135 Folaly] i oS TR
THGwinner, et al., 1998; Reichheld, 1993; Schlesinger & Heskett, 1991). ©]&3t
o WSS Anjzte] Av] Al o FHAR1 JFX7F vt e A Adolrh. =,
719l A ATEe Au2 FE, JF ZE, A ZE, AT FHd wet zelrt @
A, olglg Aozt 1A wEHo® ﬁ %= Aolth(Spreng, et al, 2009;
Swaminathan, et al., 2014). 282 & 7]94L Ao el A&7 @3S

EA, Aulz FAS FEAE 7 oJa, FHE AE = FAL 17 RHo R A7
= Ao|th(Hartline & Ferrell, 1996). W5 aAyto]l FA| &<l 7

Ao M, ER7IAFe] Aol gk F7t B ko]t (Oliver, 1993).

He. elulshe] Aulz delgol dig ARege wa wEe 2AAo A,

webA], 2 A dHebgha o] Aules Ao el digk a7 Qo] A g n
A= dFE JJr Fatar AP Aol 17 ol nX= dFS w4 U o
2 A2 ool uA wkFd Ao w nAe JFE AT Y] <L
A 1>oAE & AT MEAd 58 AAEEAT
<8 1> dF 1y

H1 H2
Mu|A ©ely Ay 2y a7 g

O, A+ A4

3.1 AEX 74

AEAe hE Wge APAT WeS PES ] BFL w =,
Heltag ol g@ Fol =/t Weel U@ AR, wA wEHy BAE )
- B EA o) A gEteE i

o =
o) 24n 4o R Aol oa) thgel <k 1>014 AA sk

oo O

<x 1> A7 a3 53 ¥
Hes AP E FEF A T2
Berry et al. (2002)
AR 2 Hulsla o] gol A 7] 3 Seiders et al. (2007)
"ol "ol Kuo, et al. (2012)
Moghnil et al. (2014)
ool g s Stephen et al. (2008)
B A skar = A EE A 5 Zhu & Zhang (2010)
Hast s 44 Dong & NYM (2013)
, Auls Hod Age AR Swaminathan, et al. (2014)
a7 B 4 :
L2 s e I i - R A e - Chi & Gursoy (2009)
3.2 A7 AEA 74
2 AFE oA 29 S Hukga 403 T 4 =HelA AzF 1009
ol o] 4F(EHEE, A=, *13"411°J AgANE)S AA A AT, AL
B e

A moAd SFEYE =4 T2 9 H7le A3 (Tourism

Knowledge & Information System, http: //WWW tour gok . 0]9} ol AAH Hwp

W35 o] Aol e WEAS e 28l A

gL E T AES Adste] 2579 HAE ARE —1]'51_5} .
SPSS ZR2IE ol gste] FE MAE Ao & 8dS FEIUT. FE

acle oisiA WEA], B§AA g, A& BAS Mg

43 4@ e sekay] ekl ARl BAT dEa AR A

ot

41 FE guty B4

W el @A Elvkota BEAS WA w T FASA AR wvksta BE
Aol g 548 FAlske gl < 2>9F < 3>lA AASATE 1T FAS
A At ARy, AP 20~6007F M@ £AS dEa Q. SEE )

Zoldol AA e 72.3% Tt APl e AHFA, A, AEA, FRI7F DA 785%
2H HoEs X s SRt 78.2%% soow /4 oldor 25S AN
o e EAdAE HIT 1d3 BESsE 1~23)7F 1989 (77.1%) 0.2 FA
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BE 404%000h FAE AS/AF, 49, AT AR89 A4
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" 121 AP Begol e BT AR 2

2

42 7Hd AFE 9 712 As
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ot =

<¥ 2> OF E73H EA glupat o] Auj2 AAS B8] flste] F 347 dig aQlEAM I A=
BO 283 o 3 = 5 =
T % wE)] % T e % wAE st g <i 4>l AT 2]l FE2 afe] Lond A
. T 140 | 545 51 | ® [ s i, eQHAFe afge] 10 oo HAR A, Vel A e F 67
=) - AT B % i
° o 117 | 45 DR %2 T 86 A= et 3wA 299) AdAAe deisas o gaus Adsel g
08 17 66 YR 103 207 ke ZAEAY F A 20e AAAAGG RN, Hula g o] &dted o
200 52| 202 | e e 3 12 e v)AE Qaolth A AA 29 A gozM, B AT F A &
a1 2(0)3 33 16.7 o A9 2 36 glow TEHNCH, R\ kAo w TR vl WA 29 AR
103 42 };2 ig 34 13.2 Ao ooltt, HwlaAE o] & Fo|A o8 o BT Ak, = Tl A
oo = 5 ;; ?§> 132.18 Y& #r7bskieh rkAY ecle Hedogows, Hutstae] 2o o @t
. % 109 T 510 TR R e o o679 a<lel g KMO#2 935019, Bartleatt #1& 4987.123(p=.000)0.%
& e o5 T 160 _ Hor—waa UehE A eQ1E el tiE A7 SAUFE Aol Bgge] Qi o ¥
s s 50 195 o = R T
_7_20 ;} 30 14.9 300~5001 97 377 At &% a2 udk A% EAolA Cronbach's alphagka &5 0.7 o)A
sy ﬁaie 122% égz 501%H9] o] 4| 104 405 o7 ZAwo Aol A Ao
ol o | 2% | 129
- AT 0 2579 (100.0) <3 4> Ejvhshae] Aelgdl dish B A s
. Qo 1) Cron
b3 i o = H o == ’
<¥ 3> gulma wExpe] £4 T 24 3Lk P bach
A=)
7 = W=(d)] % Zz = W=d)] % A AAY 7170l LokF 764 =
W5 %) :1 ‘HfLJE 93 36.2 2} 2 0.8 A 443494 736
() ;rjl;; 122 | 475 AT 48 187 49L& Az Azl A& 736
1ede 42 163 AE/A4 | 154 59.9 AL g7 el AtsiA 3 731
39 :d]ﬂ'ﬁl‘(_ 19 74 B A} Al 50 19.5 7 A Mol /S Zro & -3 -703
dwknA | 238 | 926 4358 | 1 04 A [Fue aFea saw po1 | 910 | 173811929
B 5] 2 ;;] 103 40.1 S}l /ekA] 1 0.4 A9 e e @ AFES ol e dt 660
; : 9% | 370 71 1 04 49e AAFAS ol =g 654
14 33] 33 12.8 14 o3} 51 19.8 Hde oo wan Nd 652
oy | 48l 13| 51 | BwA | oy 66 | 257 A9e WA ADE 15D 621
o T N S 31 6 | 253 A3te Ao a oH 2ol 730
2ebel wIRE | 13 41 o4 75 29.2 g bvhd A= 675
o—4wgl | 60 | 233 IAZ Sl | 54 | 210 o | B4 Edtel wolNdE ug 662
Zulgd | 4~67H 72 28.0 51 7F 57 22.2 4 EEEEIEEE ;E = '
gl 5 o0 lelenn : A% s A e = 657 | 4182 | 12300 | 873
s : 6217 52 202 e wvhd daeel A 635
gerel o4 | 56 | 218 A o4 | o | 366 S ol A4 6%
AR O3 2579 (100.0) AR Ak A 84 606
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#EF P L5k s bach
S a
A oo} e ASe gw 1690
3 E9o]#], SNS ol Muj2 & A 678
8 AR E Aztel x3E Heol=, ¥ 639 | 3266 | 9.606 | .843
7 Z#o]A, SNS 5ol &3t Zé,i AA | 638
o B}t =19 X*fﬂﬁhﬂ FAE QA 624
- AAE ZEY Efol HE ZAE .796
Ql—XLJ.}\_;]‘:o}\qu_&/\c‘)_% .
0 Xﬁ;ga]quluﬂﬂgﬂ’%} ;ég 2.829 | 8.321 | .816
SMA e, A7) 2 v A Eo] gl .684
e Bk AQF AAle] e gt 784
apz [ LAl Eub ARkl A Stszl A e 719
Ao |2 EgF, Agkl fdétf}ﬂl A 2] 706 | 3.207 | 9.433 | .840
| aAe] B Askl A AS A 673
AMuj 2 Al Hdste] A 617
Aol 2 3ol 91A 770
A | Aol HEd mo] ANAdE 672 | 2.070 | 6.087 | .738
02 Fhs ol Hes 669
KMO%k = .935 Bartlett®] +34 #4743 = 4987.123
df = 561 p=.000 & EA& = 63.128%
4.2.2 2833 b3 34T A= £4
Au) 2 Aol & 73?:’36& glulsta g o] v gig ﬂ%“ﬂ 214 éﬂéé&
A

% 5> el dig Bdg i AE =
. aol X 2 Cron’
a Az | T | aney pech
SNS, E 2710 "uwlul=io] st FAH QA AF 835
o2 Aol A Hrelgas wE d1f 794
SNSE 53 dntazadA =449 43 5% 787 | 3171 | 63415 | 855
Eotsteo] dis] 2 AAe Adow A 734
Hulg I Ao A8 o A T F 780
KMO#%t = 843 Bartlett®] +34 #A % = 527.720
df = 10 p=000 % ¥28 = 63415%

T4

FE 289 Q9EA Ao sl KMOZ-S .843, Bartlettd 734 AR
2238 A3}, Cronbach's

527.720(p=.000)2 el FEE 2053 NS

alphaztS 908= M, 0.7 o4 oz =Ax o] sty Q2le ] A Ed= &
A7E gl Aoz AU AE2~ #AAAS A TEAS e ARSI
whk I A =71 AES SNSeF F=¥ Al A FRFeEA FFE AAS A
He Ao® YERET
4.2.3 17 H=Zd i g§IAH A E EY

Hupg o] Auj2~ Hejdom FE Aol uA ko wx= JIdFS mhotsta
2k F 4] EFo R ZARSIG A, 8R1EA I MEE A4S 788t <k 6>¢lA

AA T S Azl A &A T4 AP KMOghol

817, Bartlett®] 3

A AR 468.688(p=.000)2 FHAt FEH 29l rﬂﬂ Cronbach's alpha

e 8592 M, 2o tEk A o= FA
v Hogoz Qlste] Hwistae] AwrAHd A, g
Foe Ao 7 BAEAr).
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S a
Hupota Al g wE 886
Ao ARES B S @ O 850
Bt Ee] AA ol ol e W gag | 282l | 70518 1 89
Hupgt=el dep, dul= fadle] g v 780
KMO# = 817 BartlettA T8 A%k - 468688
df = 6 p=000 % P& = 70518%
4.3 A7 7Hd Wi HF
4.3.1 Hlutst=ae] AnlA g3t AR, 1A 5o N AHAA B4
B ATE A geldel o@ 293 A9, A wEe] tal AnTA R
& ARse] &) <x 7>0lA AASATE Hvks A BT Au He g
AR AN Adue g3 Belnel (AN 0.6 oo, AARH
o, AFRelHe g, AR IAE 0.5 o4, HejRe (eI 030
shebs) k. elultag o] S3hEA Ll hekd Weld Fol A HEASAA AT
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QA g PRolthn & £ gtk Auls Aol 1A wH U PEE A
Gy, eagRely, BelRAH(ARIel 0.6 ol el FUWAZ, BelHely

(QhiD), AFaelmely, Hano el 0.5 ol ulg welw gtk F, Hviva
B olga7] S8l AgAoR BAW dvksha A, ol g3} wAH A

27b B wEel AHAe sdoln], EABE g ) ARE, MY, wroh

Agkel Aol e Ao e anw ZRHAUL. o Are AaelA ol

E717) 98 ek Avkiasl FH S0 A% Aus Aol ol By

o T ol ez JYAY 9w UTL 452A BT S
o 1 -

,ﬁyo] _/_l_y @

3]
- =
e

- A9 o)A} He AFE 4z A a7
= A4 AR Shj He 3 uk=
kil 1

oad | = | 1
AR | e | 6k |1

o]
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Tl ok | B22ex | 500k« | 466w 1
AR Y 507w | 515k | 509w | 403 1
B A | A6Twx | 522wk | 371wk | 52wk 1
ARSg | 608k | B8 | Gl2ex | AO3wx | 502wk | 522k 1
I | 665w | 600wk | 633wk | ARQwx | AOGwk | 483wk | TAwx 1
% 1 p <0.01, = : p <0.05 (n=257)

4.3.2 Blvkstas] Mu)x Aol ARHF HAE IF

Az ool WwEA ARA AL G BAs] <E 9> AN
sl Fghe 4277802 o3 vhehgom, AAA 4P Adjusted RS
495024, 49.50%% At gk Hvbhael Aulz Aoy AP FoAA Ada
91 (B=.279), Aol M4 (FK)(B=.231), A2AH(B=.192)2 p<0.01 FFolA
EA4oR fol8 9B T Aow dshgon, 1 99 Amel delAE = %
AHQ Frode Beg 5 otk Z, Hrbhas) vekd Auls Aoy FAA o
& g FHE ¢ Amd Adelehs SWelA A0 AFeE s €7 3
W, $GARE Al g e Au Aulask 424 Sol Auagel FE ok

TEHF AU
T B vEE A5 | gFdAS T EAF
— t %k p #* =

B FFHA Beta 23 A | VIF

(d<F) 556 210 2642 | .009%*
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U oh | -.005 058 -.004 -032 | 935 659 1518
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A 167 .049 192 3426 | 001 626 1.598

= 712 R’ = 507 Adjusted R? = 495

F = 42.778 (p=.000%x)

#% 1 p <0.01, * : p <0.05 (n=257)
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2R 727 01 45 17826 | 000% | 1.000 1.000
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#x 1 p <0.01, * : p <0.05 (n=257)
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