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Abstract

In recent years, competition among companies has become fiercer due to
globalization and rapid technological development, and amid this competition,
companies are making efforts such as relationship marketing for stable and
long—term relationships with other trading companies to remain competitive.
Therefore, this study was intended to demonstrate the effect of the relevant
marketing execution factors on the quality and performance of the relationship

between suppliers' partner firms'. Research has shown that professionalism and
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communication as relationship marketing activities have a positive effect on
relationship quality and relationship performance. It was also shown that
relationship quality has a positive effect on relationship performance. Through
this study, this paper aims to provide the theoretical support and foundation

necessary to build and maintain healthy and stable relationships among firms'.

Keywords : Supply Chain Partners', Relationship Marketing, Relationship
Quality, Relationship Performance
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A ADAAT Qe eItk T A HAN NYEL AF nA
= 3|

W oohel BFAE O TR 1Y E

AE A7 8 ==eta ) ojef 2 iaﬂi 7IFES 719 A vHA
g3 & Mde #A v E (Relationship Marketing)oll I Fst gom o]l F
A U SEY 3 #AGAE w83 g9oz A dt(Ebers &

Semrau 2015).

A mAR Y T H%EE—E Ege
N9 el AAelgthy, o 4
chain)7te] 7 7 <] E%—% E]il

Tk AR dSel A A AA o] T
2 719 (group) == F 3 AFE (supply
A 1 1o & A4 95 @4st7] 918
& 71gd3e] 524 #AE PAgsta olE HAU|AH SR FAs] gk 7Y 1 @
AntAR o] T840l A Aotk F o AR AU, AFE T
719] @, AT NN S, R AA oA S7F 5o miA S ol g
ol A 7IdEel 918 FA4F B AAbY Ff, BAY s AR AlFo=e F
of LR E dAdstr] dsl 714 ol dFatar = o] th(Ulaga
Eggert, 2006; Li et al., 2014).
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2.1 #AAR

A7y wishete] weh wiAI" o] Aol Wk WEtstar gtk dREAQl mpAIE <
Ao ‘aAR HEY, da Abgle 7 e As FEskal, oAaE
(communication)st1, AE3stn wdsteE % L A" (AMA, 2013)02 Ao &
Ao 28y Bo FAA R AFAES LAl wiAI" I Este] A A mHAE
o] S AN ATE HHAANA gt AdA wA" e nALe HEF 8|t
obd, Aol b 7ol 7| wiiel] A3 JiQle A & 7IdAaH|Ae]
AZF obd 714 22 Ad #A S 7193 e olsiBAAe] wAl e dxd &
A wA 8 (Relationship Marketing) ol 3t -7} &ks] oo} x]ar Qlth(Vaaland et
a;., 2008).

A vAE LS Berry(1983)2] AFolA HE A/EYg o, npAY FEo =
712 A EE A FEolA A FAR FAVIOF st ol 2HE = HR
5 =39 Y. Berry & Parasuraman(1991)9] <+ IAVAYL S &

AT JAE NS, FASH, AsAl7l= Aolekal Aolsklal, Morgan &
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SEAE OEY 7F A0 E 2350 AAFE & daof njxls o

]
o
e
B

Hunt(1994)= #A viA" ] AHE A &2 IAY ndS AHA 7| LAY
2 Ha 3 vA"Ee gRleg FHIHA,

o, 2717 s BE wf R <)

AwyAelAd, #A Hel, BA FA¥E, g 7|3]Fo)% dsom AAGAT
=, B A" 71E9 4PE Fydte] dujatel A} 7H S 9l wEk ¥
o] obd, 7143 2 ol TAREAA ol9e] H= FHAE AEEH, 1S AAlE
e skar %Zﬁ}% A&gw olsfHo] A gt Gummesson(1994)t A AR S
A, MIEYT, 45 A8o=r B 7]ES] nAY w2(4P)7t ofd #A mHAIY ¢
N2 gy HsE AlA T Gilbert(1996)2 #A%2Q BAE 98] FaA ¢

A
(o3
O:
!
r
o

A FAL A= F4, A3 Jasr TS Fesith
HAPAL ] AgajNoZA A AL v oy Az 5& % =
o] WrAstA] eFowA E4 glo] Al e7E WA F A 249 sEola
el 4 & Adth(Aggarwal, 1997). #1dol that A= FaAtet iAot o5
AbE B st Al AsbdkE] ko] ATtollA 2 ATEo] $hth(Sanchez & Pérez,

2005). ¥ A8 d1H A FAAAM = AA FLA HA Fskor, 7Y gb
WA A" o] FH v o] He= QA Al e AT A A BACNAE e F
Q3% 84F AAZG. A4 NEY AN FELEE AF AN FEF A4
(Upton, 1994), AAIFEF &4 A4, A 94, FFAES vhgo gk FAA
(Vickery & Droge, 1999) “so] AA] HojA gkrh. 91} o] Fou= FAEL H&
= ujRpe] wkRo] mobxA AU|AHl Al AR S F= AR
9Fs] A th(Williamson, 1993). &, TuldAle] el AALe] Y= wslel] 21438ka
s & ste 39 Al W A Bk w2 AlEE A 2 Aolal A
PFNA FAZS = FuigAe ARE & A5, dA5HSA WAL d5s FAS
T 7] wiel FAde] =2 FEEAY A9 ATA #AE A HeE Aotk
719E F A= = A V}O i‘ﬂzﬂ ARG FEFI FE g A
Gl A, il A71AQD A HAE FASE Aol 7heety] Wil d9Ed R
HAE "H@AEY] dEAdel vig- Fesittal #F 4 Aok ol HEAS dYHE
A7F a3 FEolels Fsky] flE SR 71eF Aoy A%E Hasta 9l
= AEZ Aot 4 AH(Tsai et al., 2010). AEAS T8 T32= A 7193
U2 ol @AIAEANA AEE & 5 UL o3t AFE PR 3 FEAlE HE
Y 2 dAlE 2 AriAola AR BAIRE olofd ¢ Q7] wiwel #A wHAIR el
Al AFAZE wg 8% 84T AAXL Tt BA vARY A 8 ARA AE
Aol XS Wl AFEE Zo] 94 Crosby & Stephens(1987)& A9 #
A AT B FHAS Fo] FAQ AEAE B Aol S v A= A
S ASHow BA389al, Thrulogachantar & Zailani(2011)% 39 Ake] AEA 3
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TGEH 2t 2A Y 230l HASE & gt njXl= go| et A7

Agol FulAs sk bAdA glof AEE ololdolE ATH 5 7] W
FohATE A g A e e

19 3F QAbaBel W AT AAD
JAaE ozl YW F z

=
LF2 719 3 AAbaEe B

AL Fisher et al.(1987)2] <70l A]
W A4 3 B A F AR T gis A5
ol o)

T7HA] EiE A 9 A A% (communication) ©] 2}
st 71 ZF 9n 3 HA]HQ AR FAAHQ e HFAE FHE Ao
(Anderson & Narus, 1990). ¥ 5AFE TEY 7+ BAAAME 2+ 7|99 QFAERS

(@) =

olsfistar A Fol LA + U= v BV ZS AEFES JAILES FEl @l
ZAslA "t} Thrulogachantar & Zailani(2011)¢] o+
At aEe TS ATHoE dFsialet o A
of FEAtE =u WSt HAAA A <
d 9lo] I g4t AA T EE oxb A
Vsl dtal Ade] a3 E EHetE S shol, A SEL
AE 7FeetA ghobar Al skl

oft —
o
of
ol
ol
fz
=3
r (
N
fol
i)
O
rO
o
2
oo lr

2.2 BAEA

A A" A 719 e #BAY S IAIIE AS BRE sk T
A wAE e AA FHe FFS AL 4 JdgE HdE AFES 7YY &
A v AY =85S aAR e AAE FAstL wiE 3, A A&, ol %
e wujxte] AE dgAYE 23S ¥t (Morgan & Hunt, 1994).

1

v

0)ell os] 2vie Wdog2A #AL el v
AREARlL Frtolw F= #Ae] AEdol v} #AA e oA (Palmatier et al.,
2006). ¥ FHE A #AY vFs FEE dHEhde vAd baE A E 7] o
ol oel A AFAES AAFEAS e oSS &9 FENE S ATEIsk e
b ol& stel AV e RE AlF, A EY, #ARS, 24, 3, dE5A, &9
g9 & W st FAMF o]l AAE ATH(Palmatier et al., 2006).
wAFE el A 7193 Anjap ko] dAler 719 1 A AN A FEY 7§l
IFA Q1 Frhel A Y ) sl & F3S A7) witel] #A RE
< ATFES #AES wol gt 7|ES VIgH AR 7k #A wiARC &
st AFEol A AANESS AAC o] 7]Eely A AR dHE Wel dubHo R
Ad7E & wep FAAoR HriEE Zow YA ti(Palmatier et al.,
2006). webA B A BA w9 AHeolm Ao tiE HwkA < vk (overall
satisfaction) & A¥ 2 &4 A5 A7l 7P Agetvta B A A< A
g Al 71Zste] Alzreo] Aol wet FAEE A 7ol gk A0 AF7t
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SaAE TEY 2t 2AnAY 250l HAFE & ool njxls o] &

(Anderson et al., 1994)2 A W5E Aotz st}

A =42 A e BAE FAstaA e AE5HA 4% (Anderson &
Weitz, 1992; Morgan & Hunt, 1994; Palmatier et al., 2006)2.2 AHolxm 7z =
Aol AdFHola F7[HA FAE ] W T3 247 Ih(Morgan & Hunt,
1994). Berry & Parasuraman(1991)& A #AlE 341 @A &4l 71x3}o
FAEH A GAATE BAlC FdEHAl HY AT AV|AH o2 AEH o & vk
o] 7}A7F vt Wetkal FE3 Y. 3 Morgan & Hunt(1994)= #AI7F &
thar o AL A7) Al AAE FASH] g w¥e doE =4 wnt 34 =
A gL FA S

a5
(o))
H

°]

2.3 3474]/‘434

e
o
ftl
__Oé

Lo

ox, md -
Lo &

2
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3.1 AT+2Y

AT E FEANE IEY 7Y 1 A A #A miAE e Ha a]le]
A #2437 BAG T v G s AAHeR Az = b T 54
o] glt}. ole} e AF EAXEG 93 SHWSFE A AL A a1l A4,
AEA, AR ES AANNL, T4 B4R A A9 BAAEZFIEE HAIA
th 283 AAFARSFE AANEST AAESS AA SISl

SO E
Y29l
a4y
1-1 H3-1
s ZHA
Hi- H3-2
Hed AR L2 =
Ha H4
- A2
OJAIAE H5
 EANS
2% A .
= =X

3.2 77k AR

AAvAG ] B3 APAFo A Palmatier et al.(2006)+= TAFAE 5 Eo]
7143 Al Fre] Z7IAEE JAC SAAR] S vna sl FAHew
Bendixen et al.(2004)& G4 FaAS Zxad, FFAA7 FuirgdH B

da4 Bad andn T
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SaAE TEY 2t 2 Y 250l HAFE & doto ojXl= Fgo| et A7

et al.(2006)2 HAETAAE zkE Ay 3ol M2 BAE FAAT|IL A3A]7]7]
98 o Bwe w=H1S st gy S35 FEA(2018)8 FHIYY o

L] dEsdol FujRtel A #BAATIAEAGd A dEdFS m A

39y, 18] 31 Thrulogachantar & Zailani(2011)% <73t JAFA S 9 2 (quality) 3

T2 AT WEs Al AR el 9% 2 4
Rtk &M EEA(2018)2 FHVIAY ArtaE At

7V A7y AAIE GV o2 A st} sk ATIA Al g FEs =

aL AA A

A = n

=l

—_—

L FEAE HEY 219 g AdAel A B uhAY A aqe @A
Zol H(+)9] JFS v Rolth,

M 2 FEAE HEY 19 3k AdR Al #A whAY dd 29 w9
Pl F(+)9] FF2 A Aoluk.

A 3 BRAE HEY 218 2 AN A whAE Aa aole w74
QWAL = H(+)9] GBS v Aolu,

i

TaAE SEY 719 3 AdBANA F71AQ A A FA7F A B R
o]7] wj:Zell (Palmatier et al., 2008), Aol F&FE v A= HFSol gk A+
£ Zol 1g5jo] gkrd. Morgan & Hunt(1994)& TA Lol A}t A A v
B AFs olne FY4 AsES AHASR st oE T3 ARHoE |
SAolal gibd w2 A IE HAeTa S

f

M 4 EAbE EY 7193 BARES 2 dAA SR A (+)e] S 7

B

7 5 FEAtE HEY 7o dAERS dAXSe = ()] dF= T

2 AT AAE AT TMEES AT Aste] AEFRALE FAATAHeR
Asta MEES AT AT U2 7oA SREa e dElAe AY
S5 WA AexAsE ddsiglen 7ol suAte HEY 73 ddskar o
v Adet #Ag JF Aol = ALdETS o m AEERAE It

A TS AYAFE Faste] & AT HAHo oA 4 9 Heste sloR
ettt BAAY FES Morgan & Hunt(1994), Palmatier et al.(2008), &
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SaAE TEY 2t 2 Y 250l HAFE & doto ojXl= Fgo| et A7

AEH F5A(2018)9 A5 Faste] A4 4 £, AR 40 3, oAA
2 4 Fgow sttt w3k Morgan & Hunt(1994), 3@ 3} o)A 5(2011),
a3 A3eH2015)9] ATE Faste] #ANS N EF, #A=Y N £
HAA S E 4] g AEesich

FHE HAEAE F 320501 o] T EAHASH 1558F A 3055 EA4S
e xR oR MAstar FAZEZ I SPSS 21.05 AR&3te] A s GlTH

4.1 B29 54
Hoodqe] thato]l ® BRSO EAS Avriual WIEEAS AAEGT B4 A}
EE T 4F2 MHladd 580l A7 689 (22.3%), 548 (17.7%)2 %<& HlT
A o, 1 Hel Az, 5, A4, AFEHAT, B4Y o2 U

Aoz et 7de £45d4s 3-10d(1159, 37.7%)%
10—2011(105%, 34.4%)0] =& HFS A8t Ao E ey

42 454 2 B34 AF

2 A= FHET BHIA HSS Hste FA4 54 (Principle Component
Analysis) W w2l (Varimax) 3| AHS AFE3ste] QQi A4S Ao,
22 AAAE 4 #e AR FEoR Byt =% KMO 5% gho] 949%

o
ox
Il

[e)
o =
T He ABBATY EAHCE F5 ASE YERT
A AZL WAHLdAAS #FAS= Cronbach’'s A4S A

TAA, §A440.880), HwA(.867), YAAT

el g}
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ZoAE DEL 7 BAOAY 250 BAEE U MIj0| 0jXE I BE o7
<% 1> Az 4 gadd d54
W= =53} 9 1A A % Cronbach 's a

FL1 760
FL2 773

S o] A

a4 Hi3 oL .880
FL4 753
PR1 767

AEA PR2 513 .867
PR3 700
PR4 605

SR} A E .

g CO1 709 812
CO2 619

HA TS SA1 729 .891
SA2 738
SA3 658
CM1 631

37 A=e)|

A=Y M2 64 .859
CM3 483
CM4 622
Cl1 .807

HAAE & .

Al A 4 2] 2 X 870

CI3 775
Kaiser—Meyer—Olkin &% .949
Bartlett] 73 A4 (F28E) .000

4.3 7V ASE

WA wARAE BARS e BAE BAG 43, fA8e wATE
1.308(p = .192), AEAHe @ o] 7. e,
o t = 4.162(p = .000)9 FEFE vAE Aoz Yeh, 7H1-1& 7|45,
A 1-2, 1-32 AEE A

<3 2> WAVHA"E A BARS o] B

&S = T B t7k frol g s
a4 .085 1.308 192
AR A4 476 7.673%x .000
EIPNSTE = .246 4.162%x .000
Rz = 547, F = 120.984, p = .000

*p<.05, **p<.01
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EY 7 BAOKY S0 BAEY o 4

S =EOo =2 x

Jatol| Ojxj= F&of

o #AvAY I} AAEY Fe] BAE BAS 2, AL BAEY t
1.010(p = .313), AEAL IAEYA t = 5.017(p = .000), YrAlAEL AAE
o t = 5.902(p = .000)9 TS v R= AowE Yehy, 7ME2-1+= 7149 a, 7
A 2-2, 2-3& AEiE gt
<3 3> #ARAG Y #AEY Y #A

e Sy §] t7k o8 s
A .070 1.01 313
A=Y 254 330 5.017%x .000
oA E .370 5.9023% .000
R = .490, F = 96.465, p = .000

*p<.05, **xp<.01

oS #dAvAYE Y AAAEE ke IAES BEAS Ay FAXHS AT t =
213(p = .831), AEAL BAAAT t = 4.037(p = .000), LB AAAY
of t = 2.477(p = .000)9] FF&FS HA = Aoz YeRY, 7315 7174+, 7}
A 3-2, 3-3& A Ek
<} 4> IAVAE Y BAZZ 7] B

Bl = s B t7k o8 s
A .018 213 831
A A4 .325 4.037 % .000
oAl E .189 2.477#x .000
R> = 240, F = 31.632, p = .000
*p<.05, **p<.01
oS dAEEY dA o] BAE EAS Ay, dAVEES AT ¢ =
3.684(p = .000), BHAZYLE AAAT t = 7.804(p = .000)¢] F3FS vx= A

o= yeh, 7Ha 4, 7 5 AHEEHAT
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