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Abstract

In this study, we proceed research on OmniChannel services in recently
enhanced department stores due to the changes in consumer purchasing patterns
due to changes in the recent distribution environment. For department store
consumers using Omni Channel service, We intend to analyze how the hedonic
value and practical value of the OmniChannel affect immersion, trust and
repurchase intentions of the department store customers using OmniChannel

service. In this study, we used department store OmniChannel to collect data
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from consumers who have purchased products within the last three months. 274
copies in total were used for the final analysis. We conducted frequency
analysis, feasibility and reliability analysis of measurement tools, and path
analysis. For this purpose, SPSS v.22 and AMOS v.22 statistical programs were
used. OmniChannel's shopping value (practical value & hedonic value) has a
significant impact on the customer’s trust and immersion. However, hedonic value
itself doesn’t have an impact on trust. Also, within the OmniChannel’s shopping
value, it has been shown that only the practical value does not have an impact
on repurchase intention. While trust and immersion had a significant effect on
the repurchase intention. Trust and immersion have a mediator effect on the
relationship between OmniChannel's shopping value and repurchase intention.
Based on these results, it is significant that it provided basic data useful for
company’s management and marketing by identifying the relationship between
OmniChannel's consumption value and consumer behavior predicting variables

(trust, immersion, and intention to repurchase).
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Mo s el xRl AAE FEolxl AR FHd FYAE
(omni—channel) & 7}3tA]17]13 At (Brynjolfsson et al., 2013).

sUAde] APdA HolE AHrd, o e & 7<HLq Tl {714
B2 A sto] aH|Apo Al A &2 Q) "ﬂﬂr AMH| =5 =
(B AA LA A, 2021). &, UL =

<)
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- l} = H
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E AlTE A 2 Heolnh ols Adedo] Hol WMEsvhe =8 NS v
Azkel gtz 71oE ¢ A 2 Aotk (AW A, 2015). ok o] FUAEe] 744
e SAAYN 5ol anAE AZskE aUMAR AR, &F7EATE A
o] E9t AFE doprh Aol Eg ojojd & & AR #§5T 5 A
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v, AR AERE 46 Wstetal glvh webA 2 Ao A Fate] WEkd 5y
AR S AlEskaat sk, s Al

Aol A7
shaat sk,

oE Z=R3}

LYUAEEe AFA ‘2Y(Omni)'et A2E ousle Ad (Channel) o] AR
Y Av F 2-0xERle] AAE dysE e F3 AHE Ad=2 Aolst
3 k- (Verhoef et al., 2015). W34, vlE 5 ZA HEz 2 Oﬂﬁﬂ g 2.9z
QA wMFs FFHom AFs uAo] AAE aPS AYSHA 4 F JAEF st
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P& AT (&I, 2021). AAFEAARLE o E A o] A (application) &
GeRE we ndo] Wgor Solew ofEdelde] A% AAHWA AuEE
o7 AES Aeke RAFE, oHE F5 AFEES F Ade A 7R Au 2y
29l =o] NFC(Near Field Communication)E H&3le] ~ulE A Aol E

2 ojw
o Aoz ABHE Aux 52 SUAY agoleh MFs: Arkloly A
202021).

sUAEd AHlAas dA A AAH ez wEA SlE o glal, EokE tgeAl A

S5 vk FUAES £3] ‘0200% B (eIl ‘2Rl EE el
off Al "ol S AlS iAo R & 4 Arh(AFTE €], 2018). o]ef #o] o
g AEES FrIHeR Tt $9ste FUAE o= o] Fruf gtk
A g AEES g Hell ARgSHAl ok mebA gk AdelA ] RS e Ad
Aol BtEo] JekS FA 2 Aot} (Lazaris & Vrechopoulos 2014; o]wnjo} £,
2019). dE &0, Aol 2gRlol A wigel A AES AN T o=l vFow
e ZepdlelA HE AE BRI BUA ST, {%—E% "ojz Aoltk(Sousa
& Voss, 2006). webA g S3Hs o] Fo] whHiee AMu|A FPS AEss
Aol FUAEY T8 Haet & 5 Jrh(Savisaari, 2016).
w3 FUAES g Ade S ASFHeE aAn

2~
]:] —_—
@ AnE ATY 4 9w, wANe 4adel WAE FATH A 1A

o st =,

AAS 52 4 9dvH(Rangswamy & Van Bruggen, 2005). ¥ul ofu]g} chaksl g
S B &2FE st 7ol Uid SAEE AL 5 9loer o]y TAAEE 1
Aolekg WAt 4= ti(Levy & Weitz, 2009).

2R 2 E7E RS Fulske AER OME} FH Hd 2 AFERY
AZFEA, A A e FoE hdFstA vEU, 2P RgodA g5k w3t
# Z3d 4 Qth(Tauber, 1972). Howell(1979)& *%7}’]% ‘330 st zHA
HE AEHA Addely &g Al T83H o7 #avlEe] H= Aolgkar A3l
ol ol AH|ATF AFH, AAA, FHA, AAA 284 FS shAA o] dig
oA @k 3 e Aolth(o] HAl, 2004).

27 A= &S v AL YA A Zbete A8 THA 9 a3 AES FE AvE
Azt HFH T2 RS Bk (Babin et al, 1994). <A ¥ FU]E EUQ=
ARG A8 7= S FE AR e A Hdo] om AR &
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b ;j = ]
1976). A4 715 EU=2 A Ay agrix s &8-S S 49} =A%
& FPeteE =S 9nEth(Babin et al., 1994). o= O yolrt AFE A 713
s OFE d7% Jdrh AEA & A 28-S ek vHs, AT T &
B RIS S A o] FEAES T A A Aol IAHE S 9
0] &

tH(Dlodlo, 2014). A3 A A& &F7HA|= T2
=dl, gAtrEs st 54 Bd= AFYEC A=
o7 YElUA HE=dl, olE B Az HE JFAE vk
2010).

2.3 £9¢

=92 548 Aol =Tt TAske HAY RS gudtal B 5 o
(Csikszentmihalyi, 1997), 1990 o] % 714 ¥ =S = A7t
TE o]Fa Jduk(EtAd g, 2005). 53], utAY &o A3 AnAE 3ol A
A7 Aelar AEARD AAY A AR AFEo] o™ (Cobern et al, 1995;
2, 2002), HAEAGAR Au|AkeE M 2AlTAE 1R Al A T F A 9
< Ao, AE EB/AIL ZolA "E dijte® wAEA] ¥E He FFEe
(A= 2], 2017). =d2> A¥=7IGY FAFAYE, AT
o, gk el e wA FARSe Al AW R Ao gkt
(Fullerton, 2003).

99 s8R oA w0 A<l wkgo] Qo] #AAE FASE AAA =
d A Aol FeHQl dad wet BAE FAMEE ALE EYo® vzl
tH(Gustafsson & Roos, 2005). B A Eolzk Aot s &
w0 AeAE Edm AnArt AeFeR JsHol e Aew B9 + ‘El
(Gruten & Acito, 2000). s, AAA Zoldk X&H EQlo
HES EfiE AeAor A&y Qv Fvos Ao oy J A4 H]*Q‘o
Agu]goll 7]QletH v A= WA sta, AAA] s FasHA A (Meyer &
Vandenberghe, 2004).

APATE AHEH QAEYl AFYEY &37Hx e dial dA7-8 250200
AT = &B7EA 9] el A&A, HAA A7 =Y fFo s 03"_?}%
]E]rﬁl é}oﬂo‘ﬂ Eﬂ"i g Eel ojs] Agk 8d-71743](2005)9 Aol A
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7Hd 1. &7 =9 B(+H)9 92 1E Aot
1-1. 484 &7 E €90 ()9 IS 7E Aol
1-2. AFH &7 20 A(H)9 S vE Aol

2.4 NF

ZoJALAA A E AlFE A L 9 EE AR'E e 9o, Anderson &
Weitz(1992) &= 21FE 7t 8 s oA zrle] &3471 &5 FFHHojd 3
5

olgti M B S 9vgthal vk Moorman et al(1993)& AW oF&:3)

ol HAtolut il okl FHE= VIdHer o] x¥st= U e 9

3 ArE Xt A 3 A71H WS AAste T8 359 adew yEhY

a ek 53], AlgE ade] A 9 AHIAE dEEta A= oAbl SlolA vl

T T83 89leH g A4S Frh(Gefen, 2000)
=

Al BACNA Fh7E &t A&
ZHA AL tkal W AeE AEE Josgith. o]sh o] A= MHAE
of-gxke]l wAALE, AT WA FFHI AHl= Gl o

o]
PR

>

AMulz wpAE SHolA B, AR Au]a AF ol Au FulE StRE,
Z19elM= 1A% AAE Pt A TE SHkE ool gk (Berry, 1991). AJH[ 2
Z1gelA= Ao AEHAQ AR E et BT HeA AE wFH ok 4l
2 A7 w=A e 2 Aok stk (Kuma & Ladder, 2003).

AgPATE 23 B Anderson and Sullivan(1993)& Fuj =7k 2 ZFel&=
= TRkl JES wzithal EAEGIT H95(2018)] ATl E AR &
F7 A 7E FulkSe] &S vt e ASATFE F& YFsnh T8 Babin
et al.(2005)9] AFelA AoEW &3 7HX (A
TS A= RS gl ojejg s

44 sl
M 2. 237RE A6 ()9 %S mF Aol

2-1. 484 &37AE Al A(H)9 9 " Aol
2-2. AHF 2F7A= A A(+H)9] e 7E Aot
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2.5 A=

Zeithanml, Berry & Parasuraman(1996)¢] &3t Ao E= ‘m17o] X|&4 o
2 dAe] AMu)2=E QS o]§ & JheA, gt gYskglon, Anjxle] At
o B = 7d -84 A dHue], AQelE, X4d AUy 5oz Ayt

Ao s g 39 QA ow, FujE AE e AHEY Aes e $9
W BuEe] kel e Askeh @ 4 vk /199 AEol Aulzd] wE
e we ndol ATWE s W gl YFANE A%H AES AT >
DR

c ol 71 e ole e d2dEHa = & AvH(EAE 3], 2009). Anderson
et al(1994)°] <8l &3t A==z sty AA e A== Adu|Lgt
a2, A8, wakd) AeEe] SUh Auuige A, S 7ol YEhd

a3t

APATE A o] FH(2017) =8 2ol e Aox & 7FA7}F
IAMEE oL A Fuj oo oju gt JEFS m A=l dotry] A & TFA 9
ak9] W7t E} a3goll gk ATl e H(+)9 FFE A= AR 4
H AT ek Fad(2020)9] €] Al digk Aol A AFnd e A o] &
7FA| 7} % %LU}H‘:E Egtetal e wEEd GFE A= Ao E UERTH

=3k Palmatier, et. al.(2006)2 #AEFAL& ZH%LUMFJ} I3 AT EE T
ot 93-S v HYa &9k A95-239(2009)9 ATl Aurd AL
G 7EA e} AT A xR E BT SIS o] &3 FuintEte] JIFAAE

ol

=
Q)

Feich.
o3 HAYAT AnE Fa e g HEe msIARh

7Hd 3. &7 AT Eel A (+)9] IS mE Aot

3-1. 484 &7 ATve=ed F(+)9 dFE v Aotk
3=2. AFH &F7AE AT = F(+H)9] TS v Aot
7Hd 4. 92 ATzl H(+)9] S mIE Aeloh

7Hd 5. Age ATzl A(+)9] TS PIE Aeloh

7Hd 6. &3371A19 AT E el AE7F viAd Aot

6—1. 4-8% &F7A19 ATl =3t A7t wiAZ Aol
6—2. A 2F7ER|s} AT E7te] A7} WiAZ Aol
7Hd 7. &5371A19 AT E el 9L miAE Aot

7-1. A8F &F7EA9 AT =gt Eo] wiAE Aol
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7-2. AHH 2P7IA S} AT 7] E9)o] WY Aol

<E 1> PGS 2244 o] 2% 54 7Y
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TN | =3 e =45 %3
sHAEe] A | SUAEAH AT aFAREE dEEE AF8H(2013),
ALATA | AEAS Ees | sHAEANAE S el 8% Kesari & Atulkar
= Zolgkal e, | FUAEAnI e 1 AlokS WA &5 (2016)
EXBEERY i s Jarnal et al.
ol iﬁﬂ;@i ErAn s s " 2006),
H=HA 71 gl =oo | wHAEARIAE AV : ’
AL S5 S DA A=A Kesari & Atulkar
% Fojem el | NI = (2016)
EASE | elew sumad e we 42
., o];djd/ﬂ S| o)gar euAde] ok o]g S G_anesan(1994),
IR e guatae wa w4 we) el | 018
da /\1 A 7}st A<l @75]—%(2020)
Aegmeta ge) | T 2
=y
o] ola.0 o2 LyAgz v Azto] 9S Morgan&Hunt(19
Xl’-'n“n_]o]o“é‘ R I A=V O. 1)
. sUAE AFe =7 94),
2 (A% Rom : -
Tomle] dgroly | EHAES A T o) g A7)1H(2018),
%ﬁo] i{%g sy e FRE A5 Folx F¢(2020)
sHAE S FFo= FUAES ol&ste] e o Engel'Roger, &
Aoy | RSl B | Fele SrAdR Tl o) s Paul(1995),
ololgste] | AKH R SUAES ol 8dtaAt ¢ B E-20]4(2018
Zolekal g FHAANA FUAEMH=E FHE o4 )
3.3 AT 2 FA4UHY
Bodge Aa5de AR 2AGAQ el o ste] 2020 119 169
B 12€ 18Y7kx Mgk UAdS o] &3 H2 3/ olul AF Tl Aol 2
T aHAE gdeR ARE A F 30055 3atl oy AR A%
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=S
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e
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UAlg o g358 2489w <

EH

2>%} Zop. FAA R AHE 934 504%, A
A 49.6%% WEA Yebga, AE-e 30-3941(32.1%), 40—49A4(31.8%), 504
°]’4(30.3%), 20—29A1(5.8%) =2 = YEtHTh AE2 7] 69.3%, "E 30.7%%
Uebgar, 4 A58 5007 9 ool 28.8%% Mg 2 WSS A& @ H
YA o] &L 2-33] o] &3} 13] 0|3} o] o] Z}ZF 43.4%, 42.3% R = HEFS
AA B Ao ol

o &

<E 2> $HA ANHA 54

T IR % S e %

J A 138 50.4 20—294] 16 5.8

°= o4 136 49.6 - 30—394] 88 32.1

5 el nE 84 30.7 e 40—49A) 87 31.8
E’_\__O:]_’— =

7|1 190 69.3 504 o) 83 30.3

1007k vk 20 7.3 13] oJs} 116 42.3

100—199%+ 13 4.7 sUAd 2—-33] 119 43.4

o] o= | 200—299%H< 55 20.1 | o83l 4-53] 28 10.2

=27 7300-3994H 64 234 | (2 711F) 6-73] 5 1.8

400—49949+g] 43 15.7 83 o) 6 2.2

5009H o 79 28.8 A 274 100.0

SAETY gAY Mg A
Cronbach’s alpha A5 AH&S &3] HESIAT WA g2 a2 T35
S A8 94 2d®AS HA8ke] Eigen—value 13 722 57 8905 =
= e}
~ 3

|
=35t} 57 89l AWl F AR 79.055% % UEGU<®

23} Qol] 8912 22913 2914 22915
=41 .827 116 .159 .240 .078
=92 .808 198 241 .183 131
34 .703 .310 .273 .096 147
=913 .675 401 171 185 .204

Ao El .269 .799 221 126 .230

Ao =2 212 751 .325 .093 278

R .235 727 .255 .159 218

Ao 24 .378 .614 317 147 321

P2 712 .199 215 .855 .090 .209
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A 7143 .293 .285 .807 .055 142
HFA7HA)1 .229 .301 779 .004 191
2847142 159 .093 .003 .897 126
A-8A 7141 134 141 .066 .865 121
2847113 212 .092 .070 .861 151
A1E]2 .101 .283 127 171 .820
A1E]1 .065 .320 .188 117 789
A3 .265 114 .205 170 787
Eigen—value 2.951 2.869 2.599 2.585 2.435
% of Variance 17.359 16.879 15.287 15.203 14.326
Cumulative % 17.359 34.239 49.526 64.729 79.055
KMO & Bartlett's Test
Kaiser—Meyer—Olkin's Measure of Sampling Adequacy 912
Approx. Chi—Square 3295.961
Bartlett's Test df 136
Sig. 0.000
ggo=z FAMEY] MAREE(CR)9 FBHdFEXF(AVE)E &83to 5
Bl dEErG el didt AEE 3 g4 8-S AAESY. EAAN =

S}
<¥E 4>9 Zrh AGAIEE(CR)E 0.899~0.9442 7]FX] 0.7 o9 e
Wi, HaEabEEA R (AVE)E 0.717~0.848% 7]F2] 0.5
AFe3AS gl ded g FMde AVE Aud AN 2 g3
22 plwale] Prlsldu. <® 5>9F o] Hlw Ay FANEe AVE AFEol
A 2 ARAgRY A vehg siEeERG A o] gles FeIssit

AGE S8l gRlatalon, <i 4>¢ o] 0.847~0.9000.2 7]FXQ 0.7 =3}
= Aoz 15 A (Nunnally, 1978).

<% 4> HATEY 2 AL dSd

_ Standard CR AVE Cronbach’s a.
T T2 Bstimate | ST | Y | =0m) | 205 | (20m)
A8 713 .858
Ag471x | A8H7ER2 .895 049 | 17.967 | .899 747 .891
284711 .828 .049 | 16.496
A 7HA]3 .887
HFA7k=] | H=E 72 .873 .052 | 19.006 | .944 .848 .895
A 7FA1 .828 .047 | 17.480
RER 763
A= A1E]2 .844 .071 | 13.649 919 791 847
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2UMEY ATIIXTE AH XS ST ME Y T Tl DIXS FEo| BE AT
A1 .827 .069 | 13.431
=93 .816
=8P 834 072 | 15.481
o) = H . . .
=H 291 774 070 | 14055 | 1 7 879
94 787 071 | 14.357
Al 2] =3 789
A 2] 122 .849 069 | 15.615
AT e = .942 .803 .900
e A2 21 .847 065 | 15.566
Aol 2] =4 .853 077 | 15.715
CMIN/df=2.133, RMR=.028, GFI=.903, NFI=.931, TLI=.952, CFI=.962, RMSEA=.064

<3 5> et A
S A-&H 71 4714 A= =9 A7l 2] =
A8 71 (.864)
2t 71 214 (.921)
A= 376 490 (.889)
29 4355 586 4615 (.847)
A vl 2] = 3605 672 634 668 (.896)
Z ()9l 2R AVERIFZ
*x p<0.01

4.3 7143

2 Ao A 7HAdel digk FAK HAS & FREYS B4
X FEEFY  E  HIFrE £2/df=2.129, RMR=0.029, GFI=0.903,
NFI=0.931, TLI=0.953, CFI=0.962, RMSEA=0.064% 7|&=x& ZZ3lo] A3t

Ao 2 e

71 AR A A, eUAge &7 A vxE o FA A ALA
A (B=0.181, t=5.031)¢F A 1A (=0.396, t=7.596) BF FAHo2 {23}
A vEbd 7R 12 AgEAT UM 27X EYel w93 A
A ALA 7R (3=0.246, t=6.318)¢} A7} (B=0.573, t=9.734) EF EAZ O
2 froletAl vEbd 7HE 2% A AT AR, UG 2377 ATl o] =
2= g e A 38 AuEw, HA=H 7R (B=0.280, t=4.325)= FAA
o8 fFotA vEhgt o, A8 7R (B=-0.011, t=—0.319)% ol FFS H

A4 F=F Aem yepgd, webd 7R 3-2 AEEa, M 3-12 714 E I
ARt 2 Fu A el ek AEel Ede] Aol vA= JF dAE A

M) A7 83| A mo3H m15 20224 032 41



B9, A (B=0.0.428, t=6.196), =NQ(B=0.359, t=5.257) RF FAA o= frejat
Al WERt 7HE 49 7R S A g E A

<3 6> 7MEHA A3 a9
Az BEstimateB . p A3}
H1-1 | 2447 | — e .308 181 5.031 ok 22
HI-2 | AFA7HA] | - 215 482 .396 7.596 ok 72+
H2-1 | A48 | — 29 .351 246 6.318 otk 3 e
H2-2 | AFA7HA] | — =Y .583 573 9.734 s A el
H3-1 | A&847H] | - Al vl o] &= -.017 -.011 | —.319 750 717}
H3-2 | HFA7HA] | — ATl o] &= 298 280 4.325 ok el
H4 e — A o) = 374 428 6.196 Hohk e
H5 L) - A -vl 2] = .376 .359 5.257 ok A
xxx p<0.001
F7HA R TR eF AT = ko] BAlA AlE et EYo] wWiNadE 7HA
A HZF3et7] 9@l Bootstrapping 71WS &-83to] ekt AlE el =Yl gt
WA EINE 22 HAFstr] flE 7Pde] W)l YR E dAstel ASEglth 2l
Fg7ke) shgh gkt ek ghell 0o 23X oW wiyjEdE Jhva & ¢ o
H, <3 7>3 Fo] YEhY AFE e} 592 MR AT E e FAA A u
NaHds 7 Aox vewt. 53], 484 7HAe A7 ed Adavdts 8l
= AoE Yoy, Mg =9de 3l A S vAE AR F1H
=3
<3t 7> wphEd HA A
A G A
7Hd G EstimaiHEJ)rS.E LowerJ El:rl{%pper
6-1 AL — Al - A= 077 .024 042 139
6—1 HA7HA] — A= > Ao 170 025 101 .285
7-1 ALATA] - =Y - AT= .089 .044 .050 156
7-2 A7 - = — Ao = 206 051 120 .333
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