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Abstract

In the rapidly evolving landscape of the modern tourism industry, the
cultivation of a favorable image for a tourist destination emerges as a pivotal
element for success. Historically, research into tourist perceptions has
predominantly relied on methodologies imbued with subjective biases, such as
surveys and interviews. This research introduces a novel and streamlined
methodological approach, integrating text mining and importance—performance
analysis (IPA) for the objective evaluation of online reviews, thereby assessing
the attributes that shape the image of a tourist destination. The methodological
framework entails the creation of an attribute—specific word dictionary, the
execution of frequency and sentiment analyses, and the application of IPA
modeling through Min—max scaling. This approach facilitates the identification of
the significance of each attribute through the frequency analysis of pertinent
keywords, and the assessment of satisfaction levels pertaining to each attribute
via sentiment analysis of online reviews. These analytical insights are
instrumental in pinpointing areas necessitating enhancement and in delineating the
strengths and weaknesses of a tourist locale, by elucidating the interplay
between the importance and satisfaction associated with each attribute within the
IPA model. An empirical application of this methodology is demonstrated through
the analysis of 6,133 reviews from Tripadvisor.com, pertaining to Myeong—dong,
a prominent shopping district in Seoul. This analysis utilized the IPA model to
graphically represent the perceived importance of various attributes in the
formation of a tourist destination's image and the degree of satisfaction
associated with each. The implications of this study are manifold, offering
valuable insights for decision—makers in government and related sectors to
augment the international standing of tourist destinations by refining tourist

perceptions.

Keywords : Tourism Destination Image, Text Mining, Importance—Performance
Analysis (IPA), Online Reviews, Myeongdong
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£ e QA SolA wok Aol shis guel dEAE 248 A 20089 10
A58 20239 89744 % 6,1337)9) al g Fgech dne ¥ Bxe <09
2> 9}

™
ZELO] E‘y}o‘l X}Ei lL/\]’S}O:]TJ— 4 %7}% 1?:]_._8_ E]‘FFT‘:‘ 50.
36.2%= 7_<]—7<]6‘]'O:] o J&Jg—ﬂl E_,_H ;ﬂlﬂ_;ﬂgi

37 e =Ry
<9 2> WEo w34 BH ¥
Distribution of TripAdvisor Ratings in Myeongdong

1020

5.0 50.5% 3.0

36.2%

4.2 TDI &4 AHA &

A A Gl E AR £ F dHely AAYE A #F BAAR
et dFA A A FFE A= Fo S AEE 7
Sl FoA AFewE TDI A4 E(Beerli and Martin, 2004)E 34 HA3}o] A
HEo A3 HAHES AFdst. Beerli®t Martine A1 A (Natural
Resources),  Yut 1= & (General  Infrastructure), 3% A ZZ(Tourist
Infrastructure), 3% @A 2 #H I F o] A (Tourist Leisure and Recreation), &3},
AIAL © vl (Culture, History, and Art), A X % ZAA 22 (Political and Economic
Factors), A} 27 (Natural Environment), AF3] 27 (Social Environment), 49
H9217] (Atmosphere of the Place)ZE ¥3g3F TDIo| P4 v A= ofF 71X F8
SAES AT o]y E ofF 7MY £AHES VIVt R e 5AS aget
o v} Zol FAH B FAUrt. A4 "Natural Resources"¢} "Natural
Environment"E "F8 9o gt 3 (Sightseeing about attractions)"o]gb= it
o &AMozx  Eggc.  wlRIMAE,  "General Infrastructure"$t  "Tourist

Infrastructure"& "&F=919] A X (Hardware setup)"gt= U H& HAo= F3s1%
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t}. "Tourist Leisure and Recreation"S "of7F %o 21
o7 Wit AL g =7 4 X]Ojl}b OE g5 54 9l
HEQIHE EAS 7Fxsl7] 93

=

MEA HEol AFste T4 % 5o xR "Ui}ﬂ 7338 (Cultural experi—
ence)"olgh= O HAS £ O R FoFIT}. "Social Environment"s= s We] H
|olAdH A3 & AIS BAS7] wiEol "#HeEgk wE(Convenient trans—
portation)"C. 2 ATAHJL. HEo =ZEI EA "3o], 9 "Political and
Economic Factors" 45 A=fel7|= k. o= digl=ro] AX%, ZA% <474
O]E]rb AA 21& 2 3 dFAEe AEs ojn wkrtar B ty] wjitol

i
4 (T
o

578 A=l d =H, 35
E Ao ‘:'L—‘E Al 7FA 2L £A4S =93tk "e2 AMH] 2~ (Food service)"E o] A
3 & ] T3 E ol -27] 98l =dFHAaL, "L AHjx
9] TFAEANA F LR WEe & AHES s
s

Zi
_&
-0,
of
of
Lo
rJ
)
o
=)
XN
o B
rir .
ok
il
o
r
o,
z0
iy
K
4,
)
ol
14
v

o
Au :61 ﬁ}%}ﬁ WM Aﬂﬁﬂ@fﬂ TaAAERs A91E Axsr] S8 Edssith o]
A w4 By obF Ao HAE0 ¥ AT TDI £4& AT

s4e) % T2
2 ARgE oM, vkl PR WEA e o] 1134 FEAT olES 7
S0l viskel 7t $4e) dalelw ALgsYch 1 AT $4E WE TDI £4 A

HAE <3 3> AAIH o] QU

<3 3> TDI &4 A4

573 o]

1. Sightseeing about attractions seoul, visit, tourist, look, trip, city, sight

2. Cultural experience local, korea, traditional, country
3. Richness of nightlife night, day, evening, late
4. Food service food, restaurant, eat, vendor, stall, cafe, snack,

delicious, taste, coffee, chicken, grill, lobster,

eatery, cheese, cake, dinner
5. Shopping service shopping, store, brand, product, cloth, price,

sell, market, cheap, fashion, free, shoe, sale,
expensive, lotte, souvenir, bargain, purchase,

mall, department, discount, cart, accessory,

watch, gift, duty, bargain, sold, zara, uniqglo

70 M) A7 Q83 A mMosH m55 20234 128



BZ 2HA oloixof HHES O/XE HH0| e IPA 24 HAE ojojdol BE

6. Hardware setup offer, need, hotel, avail, staff, help, outlet,

underground, exchange
7. Convenient transportation walk, located, subway, station, district, alley,

outlet, airport, bus, stop
8. Cosmetics market cosmetics, lip, beauty, skin, care, samples,

skincare, face, house, makeup, nature, etude,

republic, innisfree, hand, freebie
9. Tourist comfort experience people, crowd, enjoy, experience, best, dure,

nice, stuff, full, busy, plentiful, recommend,
interest, worth, easy, deal, better, quality,
paradise, atmosphere, bustling, crazy, clean,

expect

4.3 TDI £4Y ot 92 N3 =

d

AT 3FelA g WHES S8l dEFAEe] WEel did 2 REFH
Zb &4 U dAle] HinE AXete] Fexw 7HFsta A4 ALA U dAojrp £3)
A g3 o) gARA 45E T8 FTS Uol 2 S BHASFE AE3
Atk <; 4>& Wl tlg TDI $4% WEeh B HAFE SHE Asolrh
<E 4TDl 448 WE L Y AAVEE)

%% YE(F5) 2 AL (UEE)

1. Sightseeing about attractions 2,117 0.176976

2. Cultural experience 1,985 0.158438

3. Richness of nightlife 1,761 0.168887

4. Food service 3,962 0.189666

5. Shopping service 4,419 0.170893

6. Hardware setup 790 0.149746

7. Convenient transportation 1,151 0.171410

8. Cosmetics market 2,641 0.158209

9. Tourist comfort experience 3,193 0.202048

4.5 TM—based IPA #4]

BgAle] AwHel olnAE BHY A5, of AL FLE-UFE B4

(IPA) BRI 4] Zdasizz 289tk PA mUe =7 3

oFF 7HH 49 FLEG 452 ke o] 4
KX

= s
7 &4l g Bgael JE welehs 1Faw
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4.4 A3} 4

Martilla®} James”} 1977 d] T 3x 3 £3o] w2 [PA B4 F9o dZFy AlALAE
S O3 2ol getst = 9tk IPA REA = ToEE YEUE FE5Y IS5 E
S Uehdle FA5S AFEste] Ul e FEE AREHS ZAFS o] AR E
A B AEoNA Ad 7 Alere AlFEH, Zhzt "IAMHEWE (s o

7)
Ad3}): Keep up the good work", "2AEWH(HS 8%, &2 A3): Possible
Waste of Resources", "SAFEH (XS o0& Yo A3): Low Priority", "4AMEH
=& Fo% Y& A Areas to Improve" 52 YERIL oS 5o, 4AEHES
Ao de FoEE & W ST U gos vEdE, o] AREHel &3
S5 diaiA dEAeE JASAH R JfddEerd e

TM 7]¥ke] IPAS] AdE= s TDIZ /HAs7] 93 dS3 28 fovdt A
HE Agsith. WA 2 Aol gold Wso TDI uigh £4E50] T ==
)9 UFE(MZFH) SHAA o A AAE Bt A avE Yo 13
Mo Al 83 £AEC =2 MFEE AFsta ks S onste, ozt &
dog s P HA HFH(4.5/5.0)0] wf- H& ol o= vkl ddE T

ohuh, sPE Aol IPA A4 S4 2A 9 AdxEEed =9t 1 F8%7t
BFUAeR tih Fou As(WMEHE)o] dUAeR ti woes AS oudnh
Fol sFE AR WFAENA & LA Jdou AA oW o]f el thE
S50l Hlall B va WE2AE getetr] flelA 2 AT —0.5 ofskel
< USRS Holv 1 YRE AN dEAl i T NE <a¥ 4> 2
o o AIE AAIEATE F-AHAQ 2 Fe &S FotsiEy WA SR VY e
Fou vF FERE AFES T o] AFS] vdAde] FHstvk= A F (‘repet—

=

itive”, “same cosmetics brand”, “not enough variety”) ¥} FA=9 X dg s YL
7V EAES =9 WS (“careful of the promoters who can get quite aggressive’,
‘got hustled by one”)o] F= Uetwth ol /fdsted, HEo I4FE s A
stated AF ohgst, Hold A Au|x AT Fol %
FATAY] NJAAR Wi, AFY FEAIH A& e Ax, v
AY A FA I T8 Aot}

PSR Al IAREH S &g AR]x, 54 AMH| 2w e] kg A

_1
r_{
il
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ATt

gbd, Qe | wE WA, obge FRY, AA F2 ¥ W4, 23 AFE 59
b2 Jhde] Bad doer EREY oY SAHES AuHer AA T4
ZHA AL A = A de 714

Be prepared to get hustled
Review of Myeongdong Shopping Street
SO OO0 Reviewed July 19,2017

Myeongdong is famous for cosmetics and skin care shopping. It certainly spans across a large areq,
although | did find that most stores were repetitive and so, competition among business units can be
quite strong. This area sure is a visual treat at night when street food vendors and store promoters are
up and about their business. You will get lost at some point. | would be careful of the promoters who

can get quite aggressive when distributing their free samples (I got hustled by one and was absolutely
shaken by the experience).

Date of experience: June 2017

Very underwhelming
Review of Myeongdong Shopping Street
@®OOO Reviewed June17.2016

| thought this would be a shopping mecca, judging from pictures | saw online of how packed the
crowds are. It's a mecca of sorts, but for makeup/cosmetics/skin care shopping. The majority of shops
are the same cosmetics brands repeating themselves in different alleys. There are some major
clothing stores like Uniglo and Zara, but for the most part, there simply wasn't enough variety.

Date of experience: May 2016
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