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Abstract

The purpose of this study is to identify factors that improve fashion brand app
users’ continued usage intention, as part of heightening the competitiveness of
these apps in the market where competition is deepening along with growing
usage. Factors that determine continued usage intention for fashion brand apps
were derived based on a value—based adoption model developed by Kim et al.
(2007) The data for analysis was collected through a two—week online survey
conducted from February 15 to 28, 2021, with consumers who have purchased

products using fashion brand apps within six months. Statistical analysis results
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can be summarized as follows. First, utility and playfulness, the benefit factors
of fashion brand apps, were found to have a positive influence on perceived
value. Second, technology and cost, the sacrifice factors of fashion brand apps,
were discovered to have a negative impact on perceived value. Third, perceived
value was found to have a positive influence on continued usage intention. Lastly,
the influence of playfulness, which is a benefit factor of fashion brand apps, and
technology, a sacrifice factor, on perceived value varied depending on gender.
These findings can be expected to be utilized as basic data for establishing
differentiated strategies for fashion brand apps.
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II. o]23 w7 % 7} A
2.1 A Bd=
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Kim et al., 2013; Bellman et al., 2011).
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264 MU A7 Q83 4] mooH w35 20214 098



[H2] A Ztd sl A48 7FA] o B (-)9 &S vE Aol
H2—-1: 7|42 Azt 7FA] o F-(-)e9] J&e vz Flojuh
H2—2: B]&2 AZtg 7}x] o] B (-)9o 9&S vz AHolt},

S, &HA7E AE A ol gel diste] Bobsta, ol mE AR AL S
el Qeld e Fow 84 3 shvlelth (AT WA, 2000). AFE )
of Qo] WAe] cl4utt BAAgHoR A§H F/7t g Yeta, ode
AAG ] FAel Hla Fridow 27 Wil FAH B A F% 2
e Zvo] § 3l 9Be WA A7t £AH(Awad & Ragowksy, 2008;
Ridgway et al., 1990). SIE/Yl 243 #as QA7elq%E 4del o} e
GFe AL £FE 54 26l4 o7t EAtE Ao nuHm YHAR
H3tb 71248, 2004 AGAR AWA, 2007 FYS, 2016). WekH wurd 23 9
NAE g Bl HHE 5 e d9s 4olehs Brhaclel Az Ao 1
At gl ol Aol wel aelh WY FE ek olo] thgd e AL

=ESith

il

i

=l

[H4] 3923t 3Aacle] Xz4d 7Hx vA+= 33 AZ4d 77 ASA
Sz WA= FF2 YEel W} 2pol7} S Aot

2.3 AHALE =

A EALE Y E o] EA7E AA] AFETSl ARAIAHS JoRE XEHA0 7 ANGE
ol ® WA AREolkef Ao R AIZHA EEd AA ojdd HIYH WEsS T
A3HA Yt At st A&EA 9 PSS L3} (Bhattacherjee, 2001; A A
wlg], 2019). AlataAE GHe= H§o] 7|E 1S fFAske HEET Suj7E ¢
F2 Hgo] Agdths SWA 7|E o] & AHAS vg- FastH, B2C HA
A A dMAH IS sht}(Bhattacherjee, 2001; Parthasarathy &
Bhattacherjee 1998).

ojg] gt ol E HAIAY Al=glo] e AEHEALE GRS A
gAlEt= At ks WaE o] ghon, z]ﬂﬂ 7FA7F thEA o]
2020; Li et al.,, 2018). Wang et al.(2020)2 AFE WS FAHoRE AFE AT 93\
i, AZbE 7RA7E AEARE O kel A FFS S HAfHt AU &

=

4>
39,
rlr
ko
¢

o

(202D)€ AAAE AR Foll wiste] AFE ABFGOm, AZ4H A ol
Fo5E AL 3482 wolAth AT FAF(2019)E B9 HAE

M| 274G 83| 4] moom M3 20214 09 265



B FAHOZ, o9 B202D)E WAL FHOE A% AN} ASAL G ES
FHND 5 e wolATh ol¥e] WS TPt BA= &7 9 oAt A
e e ASAEo Rl FAM 9L VA Aow FEE & otk ol o
S} ge e 249

[H3] Azt 7= X $AHE =] A(+)9 9Fe 7 Aot

. d-7+A7
3.1 975

AT AAR S BEdE =253 dREe <Y 1>3 g

<Y 1> d+59

3.2 257 3

B AT AgRaA e e F84, #3048, 714, 1
AgAbg el wolth A 244 ol e pr
Jeeclel 84S HA nus

o

26

D
Bl
=

[~
o
of
Lok
tohy
B
=
N
n
r
__).4_
w
fol
n
o
N
[im
o
[¢o)
0



o ne
4
N
ob
K
off
#
ob
X,
>,

oo
ob
X,
i)
=)
S
X
[
ko

Q V&AL A BAE g o]y E
P g f£zom Ao, LS A BUS AS B3 AETS Lujsisy)
o} zasE Hgow gelagr. d@ali aas

o
ot

ot o
fol
o
-

T Z(Fe) gt Al uyE o]
gom, Kim et al.(2007), Lee & Jo(2021), HF3 ¢} ax4(2019) 5o ATE

FuaA AEEFS TARYAL ASAERE d4 A F AE BA= Qg
e
-

i=]
Ao g ALgstax st o= =2 F9slar, Bhattacherjee(2001)0 A A&k #3+

A2 o2 HAREFEWS £
7MA 2 SOt ekl AERAIE A 5
At 5RE A osla F 24559 & BES Ugto=m
2138 SPSS v.223 AMOS v.22 Bl

N AR, AW gk Aol e 4

>
M
ME (6 ox 18 =

Iv. 4 A3

4.1 249 ATEA

_L‘olJ

Y|

I

3

=) E

il

ro

= 5o SHAY ATEATAE B <F 1>3 Pk AA A Fol
Ao 53.5%(131%), PA4e 465%(114%)2 velg, dA=dE 20t
31.4%(77%), 30t 47.8%(1179), 40t 15.5%(38%), 50th ©]* 5.3%(139%)=
velgton, AEoRE= ulE 64.9%(159%), 71E 35.1%(86W) o8 eyt o
o] FE AME3IE HUE &% 9 o872 13~1871€(38.8%) 7 19~24704
(35.5%)0] BluF =& n|Fe A= Ao Uittt 3 g 9S> B A
W 6/0E SO AES gk Sl8E 1~23](41.6%)7)F 7P Be Aoz eyt

9 ox HS
rlO 1%
o, o

M| 274G 83| 4] moom M3 20214 09 267



e 2R O XEAEE: AFRelo 2t
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T = | BH&(%) T A= | HE(%)

. o] 131 53.5 20 77 31.4
A 114 46.5 ; 30th 117 47.8

A% & 159 | 6e9 | o ° 40Ty 38 15.5
ol NE 86 35.1 50t o] 4 13 5.3
671E wRt 11 4.5 1~23] 102 41.6
6~12714 23 9.4 SE: 3~43] 51 20.8

ji 13~1874€ 95 38.8 sl 5~63] 27 11.0
19~2470€ 87 35.5 73] o] 65 26.5

25714 o] 29 11.8 A 245 100.0

SAET B 2 AHES AT fe H9H ey s dAssit. @
A 2984 Ay FARYP] HFPEE CMIN/f=1.496(<3), RMR=0.024(<
0.08), GFI=0.921(=0.9), NFI=0.927(=0.9), CFI=0.974(=0.9), RMSEA=0.045

(<0.08)2 Yeh} TE28E HIFes BT gy ggez Pl =
(Construct Reliability) 2} #H i EAFZE2]9=(Average Variance Extracted)E 2F&3d}
o JFEetddS AESISIT dubdoR CR#2 0.7 o1, AVE#S 0.5 o|do=
et FJFErdAdel dE Aoz S stk (Bagozzi & Yi, 1988). < 2>¢A] K
= 3 Zo] B AFA ARgshE Jld el CREE 0.876~0.945% UEFRAL, AVE
#& 0.703~0.8342 YEY 7|EAE FFeEaL, 1o wet HSER Al e A
o= M & Avh. = FANEE o] WEHEGAS g8ty s AEE
AVE A3 7id 2 A8AIsE vlasigith vl A3 <xi 3> o] 7 /e
AVE Aol 7id b AT ES IA vEehv SEEEAAE EAEHE ew &
@3l tH(Fornell & Larcker, 1981). PFA|2Fo.2 Cronbach’s a A& Fa 424 <
gelst Ay} 0.781~0.8932.2 e} 715X 0.7 o] Atdl ¥3el= Aoz vEelutth
(Nunnally, 1978).
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<} 2> 04 aJAEA A
l ) x99 | AVE CR alpha
A7 Z= A B3] e
T SRR HAX | (20.5) | (20.7) | (=0.7)
QG Wl AT 0.789
& e AR E = 0.841
84 - . 0.810 | 0.945 | 0.893
FE e Y W 0.830
& = AR ow {49 0.843
EAw AT 0.828
314 w2 F7]4S A= 0.668 0.703 0.876 0.781
MZE A8 AT 0.732
o] g o] HA 0.791
714 ol 5 =9 FF 0.850 0.815 | 0.929 | 0.864
_ T&e o] 89 o 0.834
3 A
FETuloll A &&= v F=F 0.837
H| & e xgkel gib] vl gl 74 0.895 0.811 0.927 0.864
g 2 w3hng-o] v)EeEA 0.760
F9d =8 oy sg &=+ 0.829
Azt 7FA] A &3 vjg oy gy F=F 0.829 0.834 0.938 0.878
ZAdEA Q1 7] 0.861
o o] &3 o= 0.833
| Z=A}g o) S NHo 7 o]LE o 0.796 0.757 | 0.903 | 0.828
BRI AL o] 88 #d 9= 0.731
<3# 3> WEEAd 24 A3
T 84 34 71E%4 H]-&- AZE7LR] | ASAE-9 =
84 900
54 173 .839
717 —0.067 | —.246%* .903
H|-& — 458%x | — 181#x 0.118 .900
X Z+5 7} A64%% 408#% —524%x | — 467%x 913
R &AL 9= A488#% .2309%% — 447%x | — 458%x 645 .870
71€d ®AlE = AVES] Alu
% p<0.01
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4.3 7HE4AF

4.3.1 @87

2 Ao = 7He FAAA HAAS fd FREEY B4S AAEY FERE
ol AL CMIN/Af=1.578(<3), RMR=0.027(<0.08), GFI=0.914(=0.9),
RMSEA=0.049(<0.08), NFI=0.921(>0.9), TLI=0.962(>0.9), CFI=0.969(=0.9)
2 M8 FEoR RIFAY. A2 Aas <3 4> AEs)h

<E 4> FREAC) e AupA 24 Ast

744 Vo R=, EF3A5(B) | t—value | p—value | A3}
H1-1| $84 — A4 7HA) 0.265 4.252 woxk e
H1-2 | $34 —  AztE 71X 0.192 3.372 Hoxk e
H2-1|7]&4 —  AZE 7HA -0.503 -8.372 ok A=
H2-2 | H]-& —  AZr4h 7HH —-0.287 —4.635 sk A=

H3 | XZ44d 71 — X &EAREE 0.784 10.162 sk A=
s p<0.001

ARE Aoy AA, Azt g Eo] AzbE TpAe] mX|= el #F M 1
A4 Ad, F+84(8=0.265, t=4.252), 734 (B=0.192, t=3.372) E5F SAHL=
ok Aog yewtth webd 7Hd 12 AEEHAY. 24, A2 g go] Azt
Al A= ggke] w3k M 2 HA A}, 7]EA(B=-0.503, t=—8.372), H&

(B=-0.287, t=—4.635) 5 EAH R F93t Aoz Yeyr. g 7Hd 2%
AR, wpHgo g A7k JRA7E A EHARE Q) ol FA A JEF(B=0.784,
t=10.162)< WA= Ao g vehy 71 3% e

4.3.2 A 7+ Aol A

2

B oATE DAE 2% ol i gt s40] AHH Az ML Ggt A%
A 7FA7E ASAE RS VA gl glof A mek Aol7t Y Rom E
sha, 7bd 48 AR ool U AFS S8 AW 7 AolAS A s

X
A 7+ FE 5 YA (TLI=0.939, CFI=0.95, RMSEA=0.044)" =AH%UA(
=15.897, p=0.255)°l o]Ato] QS WA Fols & AH=dH o 7+

golstel. B4 Ay < 5>9F o] FIA(HG 7F HAEAPo] t=-2.271)F

tlo

270 MU A7 Q83 4] mooH w35 20214 098



= (FJ 1 AZAabe] t=-1.989)0] 5% frolwolAl el upet X 7he kA of
2= g dFo] frolgk Aozt Qe Ao ekt
* AA, F3/de] Aztd 7EA ] WA= G o] A F
FgS PA = Aoz YEFFOH(B=-0.298, t=3.735), B4 Hd feo
o7 YeEtHB=0.042, t=0.519). B4, 7]%Ado] A7z}
of A7 Fd BT SAHR fo5 H(+)] IF
dFEe] A7|A Afol7} %XH'&FE} oo xEEst A=A
=—0.423(t:—5.447>ou, 4 F53 AEASTE B=—0.616(t=—6.337)
Efp odnnh JA o] 8} ek A 7]EA el 1741 7HA e o 2 4
Ao AT 4 it

£ o (o 2 ot

A1 F(n=131) G IF (n=114) qd &
3= L
g g B ; ®
0.228 2.833 0.233 2.319 0.315

]

314 — AZtHE 71X 0.298 3.735 0.042 0.519 —2.271%
]
]

—0.423 —b.447 —0.616 —6.337 —1.989%
—0.348 —4.177 —0.249 —2.585 0.742

A 2vE 742 — AFAREE | 0.661 7.016 0.745 7.562 0.616
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2021; AWAT o]H, 2017; Kim et al., 2007; ©]A| 4, 2020). AA, Azte 7}
= AL RS F
= qe g F H343 0429 F &40l AZE e WAL
el whe gtolst EAlsh Ao vehse,
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2 FPAA] ANAE AE T HPAA AZES AR 5 U3, FALE A
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TSk AETE e el A el whE Aot EAste Fae deete] o
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