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Abstract

This study aimed to examine the effect of fashion influencer attributes on
consumers' purchase intention and the intention and factors of consumers who
purchased their recommended products to continuously share and use the
information they provided.

As a result of the study, first, the attributes of fashion influencer were
classified into attractiveness, reliability, expertise, and information, and they
were found to have a significant effect on brand attachment and customer
satisfaction. Second, brand attachment and customer satisfaction were found to
have a significant effect on purchase intention, and they were found to have an
effect on WOM intention through purchase intention. Third, it was found that the
attributes of fashion influencer, such as attractiveness, reliability, and
information, had a significant effect on purchase intention and WOM intention.
However, it was found that expertise did not affect purchase intention and WOM
intention. In addition, professionalism was found to have a significant effect on
purchase intention when brand attachment and customer satisfaction mediated.
Finally, purchase intention was verified by verifying the mediating effect of
fashion influencer's attractiveness, reliability, expertise, information, and WOM
intention. It was found that purchase intention had mediating effect on
attractiveness, reliability, information, and WOM among influencer's attributes, but
there was no mediating effect in expertise.

This study aims to present important basic data for fashion marketing using
fashion influencers in the future and marketing plans that can be used for

efficient consumer management.
Keywords . The attributes of fashion influencers, brand attachment, customer

satisfaction, purchase intention, word of mouth intention
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gYe 54 YU EFE AAA 0.5 o, AAHECR) 0.7 o, BREAE
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(AVE : Average Variance Extracted)#to] 0.5 O]”oi UEtUH g Zes &
t}(Hair et al., 2012). <3 6>°] Y} 9g= AAHE FF FAAX, CR, AVE A

B 71 E Aska o] JSE TRt gud sow ddslt
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<% 6> A=A A=A A

574 . ¥ =3} Crb.
=3 -y .E. R. AVE R
el ) A S C % C i
LR 0.759
ufj 2 A2 0.780 | 0.068 | 15.452
ol 29 A)
=4 WEAR3 | 0816 | 0.070 | 17.222 | 0684 | 0.896 0.873
vl 2 A3 4 0.886 | 0.074 | 18.036
A1 0.876
AEAd2 0.863 | 0.042 | 23.412
R : - ' 0.770 | 0.930 0.922
1 A F A3 0.870 | 0.040 | 23.770
A E 4 0.854 | 0.038 | 22.974
AEA1 0.875
AT 0.885 | 0.042 | 24.262
A — : : ' 724 1 0.91 .
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