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Abstract

This study explored how posting conspicuous consumption on social media have
influence on observers responses. We also investigated how perceived fitness
mediates in the relationship between conspicuous consumption in social media and
observers’ responses. In addition, we examined the moderating role of
self—esteem. To empirically verify our theoretical arguments, we conducted a
survey with 400 people who are using social media in 20's and 30's. The results
confirmed our predictions that individuals have negative attitudes toward account
holders of social media(SMAH) who posted conspicuous consumption in social
media. Perceived fitness mediates the relationship between posting conspicuous

consumption on social media and negative attitude toward SMAH. Moreover, this
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relationship is changed by the level of self—esteem. As self—esteem of
individuals increases, the negative attitude is greater. Finally, the negative effect
of posting conspicuous consumption on social media, in consequence, have

influence on purchase intention for the products

Keywords : Conspicuous Consumption, Decoding of Conspicuous Consumption,

Social Media, Perceived Fitness, Self—esteem
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A ALslelA gAE] A& abl= g ol fretAlaTre] dfEo] ofyth 3!5%
A, S A5 AYE, FRg A, A 5 g AvREe] YA AFE
TFujgch, d=re] A9 20200 ZEU19E <S8 WS 737]7} DA E st 1¢ 1
o olFe] avp AEAk duzE Ad tiH] 50% ol SUFeRAlaL, thEARl HE B
=21 o 2w~ (Hermes), F°]4]&(LVMH), AFd(Channel)®] H% Z Mol 2% 4000
o o FRE UERRTHE AT 9 2021).

e AHAES AE|H o AANE EAS AREa olF ERICA T3
A4

o] AAARS xndsta Ysk= ovAE FA S (Grace and Griffin 2009; Kim,
Jang and Adler 2015). B9 AH|xpEo] o|fdt A4 S5 dAer] 98
AlA AH](conspicuous consumption)S &3t} FA| A AH|= gl Al FoF A ¢
HAg olmAE FH3Y]) A A A AvlaEolth(Roy Chaudhuri, Mazumdar and
Ghoshal 2011). #kale] ¥ 3} =& Hol7] 98] ¢z Ay 7y & )
StAY WY v AFEAHE Holr] fE EXE v FH SWhs sk Ao
AFAQ det & 4 Adrt

HA A 2vl= IT 719 242 7o (social media)7} 23 L i
A 3} A th(Kastanakis and Balabanis 2014; Talyor and Strutton, 2016). &
ol AnNAZE Fujg AS E}o]ﬂr A T F As BRE olYg oY E
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o4 Djoo] £ BRI MAX AH|Of T3t AH|XF BHS A XZHE Hehkddt XotESHS| A SH2=

Talyor and Strutton, 2016).
A A2 diE &4 midofel IAlA AH] Atelo] #A] ZE]ar &4
of #AIA ABE AlAGhE 9% Ay 5 g9 A (actors)dl 2HE T E‘r(Duan
and Dholakia 2017). :LEM opA A A Wy ofol A A E = AIH 4
o7 ol SHE I ANHEA AL A olFelA @ girh ¥ ow:

A2 wiyo] W WAekE HA[A An]E B A (observers) AR Ag
=3 i*j ultjojo] A 2HE AAskE A97F BRI Al ofE A A H L ofH
W3S frEeteAl ARzt sk il ol# gk whgo] UEheE o9 =S
gatetarzat ek 2 At HAIE AR7E & Y o] wEte A ol Q1A E=A
A ETE oA JJr/\VG 2H]9] 3% (decoding of conspicuous consumption) ¢
P T F Aok w3 FHF JERSAE T HAAA AHE Qe FA STt
Ao tiEs 5 ofe 7HA AR EAIZF dAdskar vk & ool #pA A A
E AlAEE Bleo] A olnx] A I 1w dd a3t deAE AYEE 2 A
T et AuR FAF AHE dqEd F ol AAAH ARES Ad A
t}.

I |24 W3 R 7Hd 43
2.1 A 2]

there] AnjatEoe] o] ARl A7] omAE FHete B R HAA AME ARESt

1L 9} (Grace and Griffin 2009). ¥A1A Anv|# go]+= Veblen(1899)0] ‘F3tAHF
Z(The Theory of the Leisure Class)’olA EZ a5tz vAgsrd ¢l dzd A7tz
e v AHEEs F38s7] fste] Ao w2 AASEH. o]F AFAES A

ds #gk &l i%‘j% Fa A A Ao ds FASSEESIT Bagwell and
Bernheim(1996)& A}3]d A 92 Gx31n AE317] 98] 248 ALS FH5+

A B2 sl AH %O R Scott et al.(2013)S Ao Ho} X9 = gl
oA ZA3r] Y3+ FujdFoz AHsHrF. Roy Chaudhuri, Mazumdar and
Ghoshal(2011)> ERlollAl =538 A7) o|mA& fHdsH7] 98 3ista, 314
Aol Eevhs A AES Fulstal &avshe dsolet st BAA vl Al

Fol Agete 715A EEEN ol ALS| Y &35 FHA17]7] flgk A} @

) tH(Lewis and Moital 2016).
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2.2 HAH 2ug HE

Ao AFEo] HAIA An[7F ERRlolAl o DAl A E Al oW wkg3 FEFES 7
A=A A A 49 s sel Hste] AT th(Ferraro et al. 2013; Scott et al.
2013). Scott et al.(2013)& Awjz}te] A2 Znjo] A3 AB|AFE] WSS A E
Atk ATAES AujAre} AnjRp Apo] € tﬁ] o FPo= A=A wet
Hhgo] debds gty #A 385 w3 A (exchange relationship) 2 <14
3= A BuiAe el Eoa FEIA AHEIL RolAATW, FE
(communal relationship)Z <1218}H Fujz}e] wlg-o] wpEeslx] X sjrfial FE3)
A =7t opdtt. o] x4 (2015) AB[AFEo] dE FA| 7 AR oluk BRI ol
upet FpA A 4H] 9 57] T2 HAIA aHlo] tigk whgo] tEs AT &
HIZbE 2 ZRA S A4 A= WAE s7) (e, A7, d557)7F 283 3o
, WhAel EBRRlel HAF &M s7]E AA 8]l ovA A, AT AA
283k o7 FE3rh 2Eal A4l o] Al M| ETE EQ1Y] FAIA AH]E Y
FAHo g Hrisieleh. 1 grell 22 dgtE5o] sEA s vtgo® ol
AlA Z&nlol @3 53 w2 A9 H ki (Lai and Prendergast, 2019; Wang and
Griskevicius, 2014). X322 AHo 7 A A Av)e g7 AWE AJLE5L 9
kel ALl A xFo] weh HAA AR e FAlo] ek BErF A
Al VERSET

=

A

)o

—

o ATEL A A 2u]7h o] Fol AL W F& AAEHE et we)
93 BAA 26E Heks BRA A 544 gl §4 2 o] g e A
A,

2.3 &4 HTols BAH A

24 vYo= AREAEC] Ale] ZrFES AAstal e AMAES TRE
RN 2l EY A ZZF otk (Talyor and Strutton 2016). &4 wlgol= 791
of gt A, A RS BRI T/ 5 e A AFYAMA Fkelrh (A
Al 9] 2018). MAELS AAS HEH3)I ﬂoH A = ﬂ?e A7 S1El, AR S
e, 52 AZAle] A S S8l T vhge AR A aEla AR A 524 GAE] 9
gte] 2 w|t]jolE o] &3} (Bolino et al. 2008). &4 UMOJ FEOo JjolEo] A}
3o Fa3d HEo] At (Burkell et al. 2014). ) AF <] /HelEL dHA
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o4 Djoo] £ BRI MAX AH|Of T3t AH|XF BHS A XZHE Hehkddt XotESHS| A SH2=

A #Ed W ooyt A4 wtoer e 2Eil-Eutd g oA

2] 3o} (Zhao, Grasmuck and Martin 2008).

IT 7l 9 &4 $4o] wrdatar A4 wtol7t &3t =WA] A2 A7)
£ 353 BAsE Y. NJES A1 ES] FAI A (conspicuous products) Ul <}
HAA 2 ARE A mYo]o] AA St BRI & f-3rh(Kastanakis  and
Balabanis 2014; Talyor and Strutton, 2016). 7§19l Fuje} AH|E A4 n|t]o]d
ArZrem=A o 938l A9 ojmA|et AAHe AT 7] W] tH(Duan
and Dholakia 2017). Al Al &2 o34 2ile @Adstar Al 45 st
a0 AL TRRIEe]l XA &HE O sta olF AA HY oo © AlAlEE Aotk

(Choi and Seo 2017). Talyor and Strutton(2016)2 A4 w|tjo]E o] ZFgsh4

Fol A Aalel
= Aol <14

o

of "

=l

2T A4 nele] BAH AulE AAeE o] A4 BElel w7
A wjejole] A aHE AASE Ro] AANBS HE AgelA FAAA 9
A7k & vitels gEe] okl Mt 2FL /o Ak o] 7

5 &
HE &4 mgoe A Hehe I ES 24 vgo] AXETRE &3l AdTFE &
st HrhstAl ok i WEtel A BllY HA1A AnE FE ARG Y &
of #gk JrIt AgtdEnt, A AFELS JiIE] BRI AAE AYAATL of
TEHAR AT w HAA AHE Sk gidS W] "WojAE Ao R <l
&FaL(Scott et al. 2013), #A1F ZAnjet AAsHA Hdd ELFA7F w2 AEE
o|7]AolaL 2A7|FA A Ql Abgo R lAstH HlZ oAl BHEE HYS T
(Cohen and Cohen 1996; Sheldon et al. 2004). ©] = o] #RAl

EFN:
ol =
2N
10 =
&
o,
N
X

FA A n] e EG Bl AAA 2w FEE U F

th o] ATES AGlEe] Bl FAH Aust HAA £HE s Eeld Y
FAH UEsh A4S AWS uFTh 28 vlje] LolA Bl HAY L]
Aok MEe AT BAA 20E @ olf) WS olslar] ofgy] wE
Qubsel A He] B Qo] AYFE F BE FA IS WA Ao
o whebd] AQIEe] & vicofo] A A

24 vyofol] HAIA AHIE AN ARFTE FE FAH HE=s ol9A ¥4
27k Hms 54 oidel w3 A AY, 55 AA 2Ela A7 S 1A 81l
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S v A A EH(Ajzen and Fishbein 1980). oAl 9] gAg] B A= Al

—% }] 2 Lai and Prendergast(2018)& gAg B %]_cg Apgape
sl 34 Z& 2gow Jile w tES
AL o 815& ARbE Bl= xfol7h HM e H=el AREA} o]
WA A=k o3 AR FAEeth PME Haso)
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g g
A A 2w Sk av] FAS G HEel 9B WA & Adee AN
o},

)

& ATE ABT AP 904 L
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24 mho]o] HA A AHE AASHE ARTE FeE N1 HEE Q] 549
AtotET Aol wep zpol 7k vEbE & Atk ApolEF At (self—esteem) > FA] A AH]
o} AAsA ABFAG(FAYG ¢ 2019; Wang and Griskevicius 2014). IA| A AH]
v AolETS Fol7lE sta(EdY ¢ 2019), o R AolEFiho]l FHAIA 4]
of ¥Ax 9SS v 7]= H(Lewis and Moital 2016). AtopEF 7 7o) #
Wk o 2 yrlsls Qlto g A Al AAR 0] JFEXE o n| gl (Rosenberg 1979). A}
ofE=T A TN A G FES WAV shal, whHol] ApotEF o] A}
of FS W% Fdh(Vogel et al. 2014). AolEsiE AF 2 &3 F(-)9
FHBAE 7 (Parker et al. 2005). @Er‘i ERl o] #AAA wlEld T} FAA
< Fola(o|h, ¥sH 2018), &2 HFAAA dFd AluRAS fFEIT
(Seligman, Walker and Rosenhan 2001). A3 dA3EL Jjelo zlolEEH7F FF0]

O Al BEel BE A7, wer % Hoel FH T g JFe WA >
&2 wala gk

B oATE 28 vte] ANE A &uE Heka ol U@ HES IHT 1)
B zH] P9k WS FAN ARF Aole] ATAL @A Azs=st @
Q1NN AotEFgh sFol 5 debd Ao PHT TAHOD e

O
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o4 Djoo] £ BRI MAX AH|Of T3t AH|XF BHS A XZHE Hehkddt XotESHS| A SH2=

7ha 3. &4 Yol A &S AXNZE AZE 4EAdE 3 AT el
A= G0l AokET el os) =dd Holtt

e iRl AnEEe A4 mrojdd JEFS ek A mH v st
AT ARl o Ae FRlEE A &S] & wtjo]o] AlAlste] ERR1F HAl &
fratAl HAL, o5 A4 Wto] & AAEFES ARF ALv|xpe] An| 9 TS
XA ATk AFel] dE dEAdSE Ad JIIES & opinion leader)

(o
2 i%—fhﬁ(inﬂueneer)iﬁ L e = - = = WAL Y

4
(Duan 2016). &4 mgojd] Fuj A& AASE Fg= M=

P 4 7
T T 7 O]U} ey Ao & W oo FufAlES AlAGE A A
Ao AF fidd BRI 79 vE2A BRlY Fule] s Fe ARG
= A2 F8S 5402 3t} (Duan and Dholakia 2017).

2 AT 24 modA BRI A A AHE ke Blo] A4E AFAAES F
A AT Hol FFS A, ARAHoR JRle FuidFdE JFs mH Ao
2 ok =8 o] gk o] ML AotEFitel o 2dE ASRE oFgtt
ol ¢} FHste] thg¥ o] HES AT

744 4. 24 wltle] & elele] A4 auz AZE ARAN AT HEE F
of ok Pulolmel g mA Folth Edt oled Fe
Zol ola) =49 Aolth.

s slld Al

Aol AotEs

A Al E
in &4 0t

C(ERAE vs,
Bl ZEAIE A F)
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3.1 A8 +£3

B AT A ATEAE B 915
S eekle Aol A BEE Y 3
U 4008S ge R APt AR BAL

BaALE AN Hﬁ—ﬁ—wa—
Itlelg ol g3k 2-30t) Q)
3J

Ak 400 & A

olo L
o

L
urol 18E Alalx e SR 3We AS 3979 And BT
e 24 ool Ad 2v) B ANE f26 weh B4 2v) 235
AN A A zPoR TR AYRAT. WA AE FAAEE BA 24 v

ofel A Bakd FAH Am(FE JIAA )

A A SRstE Hol gl A% MES Fray

ofol ] WG FAH 2H(FE A 2u)
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=
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and Busler 2000)< wlgow
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(Breves et al. 2019; Till
watel SEAb A e &
g S48t FAH R
| ARFNA A ey, A
o] om x| e} AT o|n|A| 7}
o] om |7} frAbsttt o] 57) 3otk
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(Cronbach’s a=.965).

AART s A3 A (McQuarrie and Mick 1992)oA4 AFEHAE HAE==S &g
sto] ‘AFTIE vkl B4, AT &3] 1ok, AT Eobe] 37 o
2 73 tH(Cronbach’s a=.969).
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o4 Djoo] £ BRI MAX AH|Of T3t AH|XF BHS A XZHE Hehkddt XotESHS| A SH2=

TolA Zg&H FES 2 ATl s F8 stk FAA SR AXNE & AE
= TS A A, T AANE & AES T Aotk 27 R0
38 th(Cronbach’s a=.923).

ApobET AL Rosenberg(1979)7F AN Hg &3l 714 <1 52 U
= W7F 7HA e Abgtelgtar AZRETY, e Uit 22 AES AWt Az
o, v W7 diAlE Asig Abgtoldtar AZETHR), U oHE AMEETE 95
ZH 3 ¢ Yy, Y AgE Aol M= Itk(R), v o AAlel diste] 58 A <1

S5 A A, ‘U Al tiste] giAl = Sy, Wi o ARlE &
o & 7 Jdoed EAHR), Y 7he  ARle]l ERgle Abgoldes =7 o]
SHHR)', Y wu®= W A4 g2 Aot ‘§7ﬁ SFCHR)'Y 1070 ol
(Cronbach’s a=.838).

e 1H-As 284 o Fy 7wl 280y 78 e E AREsith

4E FAR 53

AR Foixte]l 54 <x 1>3 Ak gde WAool 49.9%(198%), Aol
50.1% (199%)o]ar, A& Ht 29.74|(sd=5.45)0]aL 2 1—417} 50.1%(199%), 30
7t 49.9%(198%) ﬂv‘r AFA = A& 38.8%(1549), B7|% 24.4%(977), 744
T 1.8%(7TH), A% 4.5%(18%), A= 2.5%(10%), BAE 6.8%(279), A+
% 8%(3%), 671 FAAIFAL W, A, FF, i, &4 20.3%(81%8)E 4

HEP

10/\

A vto] o]& 3 wste] WA A wtoE o] &% 7|3k 1 Wk
28%(11“’3) 1d~3do] 16.9%(679), 3d~5do] 18.4%(73%), 5 o] o]
62%(2467)0lR oL, 3FF A o] FAIZTHS 63.21%(sd=57.54), F= 3 &3k o] &3]
FE 219 ool 70.0%(278), 11¥~20¥°] 154%(619), 1¥~10¥o°]
14.6%(58%)olth. A FoAAe AWrA o= w2 424 HHo] ol§ FF& HG

.

4.2 24 vt & FHAIH 2H| AXNEY FEG 4

%
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7PA12 22 vigolol HA1F AH] AAES

29 ARFE T HED A
= Qolth 7M. AEE Aiskel &4 vdolel ANSE 21l FHHAY Al vs
A A 2u)S FYUSE A48 AAF HEE THASE Agste] Y

-AFS s B4

(M=3.31)7} JE3}A]

3] ./;\_H]

iy

o] A5 Faf 7HQlEo] &4 wtjold] HA[A 4H] AXNES S AMES T4
A ow o)A3Ss sHelatdth(7Hd 14A)).

(F 397%)

= n % =5 n %
X kel 198 | 49.9 1d vgt 11 2.8
°= o] 199 | 50.1 | &2 ¥de] [ 1d-33d wvt | 67 16.9
o1 29 200 199 50.1 o] 77t 3d -5 73 18.4
= 30T 198 49.9 5 o)t 246 62
A& 154 38.8 30wk 170 42.9
B 16 4 a4 P 305 —60% 124 | 31.2
o+ 12 3 I 60 —90% 20 5.1
A 22 5.5 ol & A7t 90 —120+ 51 12.8
3T 8 2 120 o]4 32 8.3
=] 14 3.5 3097 19-10¢ 58 14.6
Az 2t 9 2.3 22 o] 119-20¢ 61 15.4
A7 % 97 24.4 olg 312 219 o] 278 70

A= 7 1.8

TAE 18 4.5

At 10 2.5

A= 27 6.8

A F = 3 0.8

4.3 AZ+d A3 wiAEd &4

72w A2 vTo] & HAIA &M AX =T Al
gl izl asts gRlste Zlolth 7HA 2 HES 18k =
Hl o] F3E(FAA 20](1) vs. JEIAH 2H](0)S SHEFE, X748 AL o)
MAFE, AAF HES ZE5W52 AAASFe] Hayes(2013)¢] PROCESS macro
model 42 EA139tH(Bootstrap F#-& 500002 HAEAL), 18 EAHSFE
sgAe] S FHEe R HASSIT
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o4 Djoo] £ BRI MAX AH|Of T3t AH|XF BHS A XZHE Hehkddt XotESHS| A SH2=

A A, <3iE 2>9 Zo], AF FF(b=-.44, t=-3.43, p<.05) Az A3
gell FAA AFE AL, AF FH(Db=-.36, t=—-2.98, p<.05) AT H=
of A4 43S, A7tE A (b=.73, p<.05) AT HEol T84 FFES v
Aok AF FFol A7E A4S T3 AAT HEel 9T MAE A ads
—.23(95%, CI [—.5131, —.1403D)°lSick. #ztd 3ol AF FFel AQF H
o WXE 4TS WSS FAEsith MAES 24 vtold] JEAlA An] B
o A A R SR AARFE O AFeA Srba dAjste]l A or o FA A
o2 sk Aol

AE o] AT Bl=o vAE F ad= —.68(95%, CI [—.9746, —.3827])
olar, AH FIE —.36(95%, CI [—.5529, —.1217D)c|det. 28l FHzor A
et gHe A4E A AT Hzol Foe S mA A Lk

T3bsld, &4 wtojoA] el &¥ HAIH W] AANES BHE B2 AAT
ko] Ao r FAA s nA 7= oL, AT AAE AFE Atelo] At

4
o ANe Ba RAHe P vHE AL ARG 244,

(n=397, bootstrap=5,000)

== =5 H| B34

o T hl

o P 5 -~ t D LLCI ULCI | R2 F
PCT — .44 .13 —3.43 .00 —.6921 | —.1879

PE k! .25 .13 1.94 .05 —.0038 | .5004 041 7.75
PCT —-.36 12 -2.98 .00 —.5929 | —.1217

ATAH PE .73 .05 15.75 .00 6393 | .8217 | .05 | 10.19
44 —.14 12 -1.17 .24 —.3726 | .0939

a7, ARa", a8

4= T effect se t D LLCI ULCI

PCT Z a3y —.68 .15 —4.51 .00 —.9746 | —.3827
a3 | —-.36 12 -2.98 .00 —.5529 | —.1217

A = - a3 bootSE | LLCI ULCI

PF —.32 .09 —5131 | —.1403

# PR A17be A4, PCT: AN &0, ATAH: AT =
4.4 AotEFe) =48 wNER A4
7Ha3E TPz AR A wYol & HAH &n] AA], A7hE A9d e

QS flatel A A 2 HSI FASHA Al



0

XA
A

’,_

A2 AP S m/fHsR, AT s S5HUFE O
A3}l Hayes(2013)2] PROCESS macro model 7

oM Aztd A AT Hol TS MAA d=

= A8t 7Hd2 A 7]
Aoz Yeld SHA AEE FRigoz HAsiA skt

A, <3 3>3 o] Az AR m A= A L8] FE I AotET Y
da Aol Foladth(b=—.40, 95% CI [—.6770, —.1293]). o] Ax= Aztd 4
Aol mA = A o] & HA[A AH] AAES o] Qe AotEFTE FE
of oz gdepxivt= Ag Rl 1Ela X7t A3 AT HENE 34

&
4 FegFS v H(b=.73, 95% CI [.6344, .8161]).
28I AolEFghe] FEo] wE A NRE AR, AolEFtt
o] Wre A (mean—1), AZtd HEA o rHaAHI} §93H#] &gar(b=—.06, 95%
CI [-.3231, .2091]), B A$-(b=-.33, 95% CI [-.5131, —.1413])¢} =2 7
$-(b=-.59, 95% CI [-.9001, .2963D) &= 2t ax7t frojste] =44 wiziazrt
el th(zdE w7 A5 —.29(95%, CI[—.5286, —.0576]). o] A3}= F3&] Ao}
E5Aol F45 A4 vto]dA BRle] HAlH AAES B T A E]
Fol ] ¥AFeicta ¢1Aste] AxHow ] RAZC PEE Hol: RS s

A7 3 AA]).

Ll

)
dlo
o
[l

<E 3> AAF Hel mA = AotEFge] =dd wilas 24 23

(n=373, bootstrap=5,000)

o = S
FEws S ]b Wi]; t D LLCI ULCI | R2 F
PCT (a) | 1.45 | .67 2.17 03 | .1353 | 2.7672
PF SE(b) 71 21 3.33 00 | 2913 | 1.1327 | .06 | 7.88
axb —40 | 14 | —2.89 | .00 | —.6770 | —.1293
PCT -35| .12 | =3.00 | .00 | —.5956 | —.1243
ATAH PF 73 | .05 | 157 | .00 | 6344 | .s1e1 | L | 13975
AolEFZS] 2AF HHEH
SE b s e bootSE BootstrapLLCI BootstrapULCI
Mean—1sd —.06 14 —.3231 .2091
Mean -.33 .09 —.5139 —.1413
Mean+1sd | —.59 16 —.9001 —.2963

% 249 w7l A 9=(index of moderated mediation):—.29(95%,CI[—.5286, —.0576])
¥ PE: X]Z2be A4, PCT: AX &M F3, ATAH: AAFT HE
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AM 0| & EFRIOl TA|R AH|Of CHEF AH|XF HE

ol
re
1
>
1\3
il
M
o
<
B
Ral
2
™
Ol
N
10
19
9'.
O
0>
|0
Hu

<% 4> Fulojmol wet 2AR A W) E 24 A
(n=373, bootstrap=5,000)

Effect SE t p LLCI ULCI
Al 4 o
Al el Xm};j MR o | cim 09 | —s222 | 0350
2
Z7A4 7”*5149} W 244 7H8 a3 Effect | SE(Boot) | LLCI ULCI
(P AN /\H] > A7 g AP —> AT HE > Fuor’e 2EE e
mean—1 —-.03 .06 —.1496 .1031
Aot EFTE mean -.15 .05 —.2488 | —.0683
mean+ 1 —.28 .08 —.4492 | —.1311
Z4d9 vj7] A4=(index of moderated mediation) —.14 .06 —.2684 | —.0251
(P2))' AN &Y 73 —> A% A% —> Folgr’e] =45 8%
mean—1 —-.01 .03 —.0764 | .0526
Aot EF 3 mean -.07 .04 —.1471 | —.0112
mean+1 —-.13 .06 —.2734 | —.0211
Z44 v x]*r‘(index of moderated mediation) | —.06 .04 —.1610 | —.0035
(p3) AA &Y 78 —> AT BE —> )9
wro] 7 A 17 .06 2979 .0551

4.5 PP = w1 Z2E JAAET B4

M 4l AebEFael ol "ebdi Belel &8 vre] & FAH A
AR AT ANE & AT et ool G v

Atk olZ Slebe] AN 2ulel FAGAA A vs. A 2u)E HHNFE,
A4 ARE BEE AR, JohEFRE 2AUFR T2T Folo

r

L

.l
5

il

J

CwAms, < assh Do) 49 AN F30l Frlelmel WA

SHb=-.24, t=—17, p>.05). & AN AAF R AolEF ko]
AA 2nl ol AR AR ARF HES Fa Tojelme] v

x}o}&%ﬂo] ¥24E o PR AN 24w iR

]_
H7H Agr=—.14, 95% CI[—.2684, —.0251]). Afo}EF7ro] ut
|

9|L

N

S\

o R 8§ g

ol PN fol 1 30

_L o ol

n:}L N rm rr

o) 3}A] A RH(—.03, 95% CI[—.1496, .1031]), Ao}EF3to
ﬁua} —.15( 95% CI[—.2488, —.0683]), ¥< wt HH&EH7}
8(95% CI[—.4492, —.1311= YERT (T 45A]).

ol AR R ERE AVEY, WA AA A4
d o] mA = HH A 9A B4 #74H

]
R ATt A AfolET el o8 F2AF A (2

8 o N o o @ X
A | T | g

38

=

2 =

rlr X

o
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CI[—.1610, —.0035]), AlIA] &H] F&o] AAF HEE T Frjelre] nx= 7H
ANEaHE §o8t9cH(—.17, 95% CI[—.2979, —.0551]).

T, 24 weeld A gele] BAH au ANZE BE Aol AT ATl
@ pujolme AgHor 4B MAA SAW, Azw APH AT B2

o 2
Bl gson FuloEe gue MR FAHAG 53 AolEIel ¥ A
wEolls 28 vvefel A Helel BAA aH] AABS B /bl A gy
o ARFE BgHoz ANSA ol AnHow Ay AFel UF Fule)
= Q) Jge A

AN

51 @479 2% & 28

2 ATE &4 Yol & A 4] AlAEo] URE A AAEZ ojdA o=
Al JAAEH I, & WS FoteA, o GepA=A 28 oW 7oA gebA| =
Ag A vy ojo Al HAIA ALH|E Aotk HEA FAHSE FESGT WA, A8
ultjole A Al &H[E AlASHE o] ARE AME AXEHE ARG v B A<
HEE 23S g1sia. $EAE2 A4 mitojd dul WS A S AAF
Hup Al 2HE AAG AGTFd O FA44 HEE BT JA A A8 Bl
oAl FAHASRE AL QIAEHES FEshs A 8l A4 wtolr) 2Ed
= GRlstglth. o] A= HAIA LM7F BRI BB RE IAE v T
& AT E(o]ZA 2015; Lai and Prendergast 2019)3 W& o] 3l S, 2 ¢
T A4 Yo & A A AR7E A7E A S T8 AT el 9% v
A HIHT JiIES &4 vy olddlA ERle] HAIZA &HlE Aetd, AT} A
A 4] AlolE FAgta Hriete] ARH o ARFFE e FAAC HEE ¥
Aatainh A, A wto] & AjA 2n7F A7 AR S FE AT BE
2= B o] zpotEF el wel depdS gt ApofEFAto] e
AbEES A4 mho]o A ERRle] HAIH AME RUetk: AAGTE Tl FAFHQ
BEE HolA| FA|RE Aol Fito] & AFRHES AT HAIA Ane AP S
FAAoR Hrtetal ARFE FAASE QAT nA e w A mTo] &
ER1e] Al A AH7F AT HE| uA= G2 AAXNE & AlFed dig el
AN7HA dEs mHS Rl o] TS AotEFtol W Af-oe yERA
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Abgrel Al Lhebste.
5.2 ol@d, AFA 273 AAH XA

28 wjo] wWeto A FAH AH| 7 of @A efA E AL oW REE-S FdsheA] A
AR B AP ey 2e o4 FAMNS AUk A, B ATE wAH Lu|o
a5 Aot Fofoll gty V1= IA[A M s Aty dAlcdA e 3
24 ZW](Lai and Prendergast 2019; Wang and Griskevicius 2014), FGAIA2] IA]
A ZH](Sccot et al. 2011)ell FAE ] A57F JAPHSAT. BhH oz 2elol A
Agets wiAIQl A Yol HEtell A FpAlA An[7F ofE A A E AL Q1A W=
Hrk e A% snle] GBo] oot Aeld S AFadch Be1el 3
A aug dlsels Ad A BAH sue] @gAel A an Abole] AgHA
Brrsta ol F&ll Al gk HE=rF FAEe ATsSiTh olgEd & AT
A Zvle) el B olslel EL AT BA, B AT Lk
IAA 2B ANE & AlEd oiE e e
A7ES 29U #fy 52 AEFAA 5 A4
ol iRl FujalEel FAA FIFS HA
tH(Duan 2016; Duan and Dholakia 2017
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N

3lg] Apalel omAE AEAD & Jda AT Bl fithE ARES AHAE
ANA AAANHA LH| A5 A A 2H|E ARAITIA AT ALE] EAE ode
T AS Folth
5.3 A79 #AH H FF A+ AA

ARle] FHAIA av7E A4 wtolghs wrtoE S8 =EE u Bl A A
Hom ad 4 s w3l B AgE HAA A9 d5 A Eoko dAME
AYA T AR wek 7T A, A mto] & BAIA A AAS AAT EHE
Atole] BAE wivfshE & ofE Q1B EAIT VAol Atk &4 mte & 3
AlA b)) ALA] 9} 74123% T Abolol Al A Zte A3l et frofshAl vheL
AR o3 A mto] & HAIAH W] ANTE AT HE M APans
Frosiint. o= & AgelA Wl AztE AF Qe & Abolo] HAE wisE=
o2 8ol EAT F ASFS AT FFe o] RES Agettd A v
& A A v AN e AT BE Alo]o] HAE B & olFE & s Flojth

EA, B AFME 2-3001F YR AEE FFsAT. HA2dE 24 my
o5 2-30thi ol 104, 4-50t% AFHo w2 &gata Ari. wehx AT
ANRE A vto] AREa Al ARESIAIA A &3kt SAZE Ak FF ATl A
T 2-30dl% ofde}t o Fye dFdlE A dids sty dF 29E RS
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