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Abstract

This study, based on the ABC model, examines how consumers’ perceptions of
product attributes and cultural identity influence their behavioral intentions
toward co—branded products by museums and commercial brands. Using the
Palace Museum and Pop Mart collaboration as a case, data from 312 Chinese
respondents were analyzed via structural equation modeling. Results show that
perceived scarcity and uniqueness positively influence attitudes, which in turn
enhance purchase and visit intentions. Emotional and value—based cultural

identity impact intentions both directly and indirectly through attitudes. In
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contrast, perceived fit has no significant effect, and innovativeness affects

attitudes but does not translate into behavioral intention. The findings underscore

the importance of emotional resonance and cultural identity in co—branding

strategies.

Keywords : Co—branding, Cultural Identity, Consumer Attitudes, Consumer
Behavior , Museum Marketing
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REa

_ 0.604 0.636 0.630 0.753 0.571 0.655 0.843

224

A7k9

_ 0.564 0.627 0.613 0.710 0.548 0.738 0.663 0.871

5214

A 7hel

_ 0.123 0.145 0.048 0.151 0.057 0.156 0.079 0.127 0.873
B
4.3 AT 7l A=

2t BARZF el an AariE gl M AT 2AE <ad 3>3 <iE 4>
3 2A Aol maw, Azt AL AlFol tiE B=el vA=
[ B(FZAS 0.057, P=0.298)22 &g 7} 7|7t Qi) q}rg_,
e 8 44(0.293), AZ4E 554(0.240), AZE §24(0.140), 7Fx24 AAA
C A8 A AAL0.170) BF AFl g Bl Foudk A(+)H 4
S AT E=1F, AFel A Hx=s g o= (0.2710) R B 2 5%(0.355) T
+ GEFgE vz o, F3 AAN T FAHA BALES e 9 %(0.318)¢F W =
(0.279) BiFellA 7FXA ARG R ¥ F JFFS v A, BAA AAAGo] v

2 wAY

ZHRIH HHY

*p<.05. *xp<.01. ***p<.001
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