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Abstract

With economic growth and the establishment of a five—day work week,
people's interest in tourism increased as leisure time increased. In order to
attract many tourists and achieve sustainable development, local governments are
making efforts to draw attention of tourists through local resources such as local
festivals, historical sites, and cultural heritages by utilizing local culture.

Experience is a part of society as a whole, and using the experiential marketing
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theory of Schmitt(1999), which activated the field of experience, this study
examines the effect of local cultural experience on revisit intention by mediating

experience commitment and experience satisfaction. Its purpose is to verify.

Keywords . Experience Marketing, Local culture, Flow, Satisfation, Revisit
Intention
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AA e nwstel F 5 FA Aol wpE e (Work—Life—balance) &
stz g, Vgl E F 4083 SRAE EYEtE T SYEY Aq7HEs
steegdse] Fa7t 71 Ao AdSA (AT &, 2019). EASE A3 A
Fa7F s ARAAGA A= A AT A S5t A TYPER HE
WEFo R wojrta vk AQEseE #FAES felstes wig A #F dFEol, #
FAMELE A WEete] Ao Al 3}, des Hsta w84 w7 o] thE Ab
g5 dAEsE Adsta 4 7 A Ao dRde, 2013). taEAHoR
ZF AAA A= A9 S Aela AqEstE &E7] A SAE sine A
sho (F&-&-F 5ok, 2008), A9S SAsIE sto] Ao AAALHN A9 EAH
Aarel] 3& AL Utk w3tE A Pshe B Fort ksl wE Ao oA}

st wHslkE Aol Fastth(FH o}
dUSS =Y AT 847 FAAJA Fetstar A EA Q] Whto] o]Fo A 4 9]
== wlots 7ol & Harvt 9dti(De Rojas and Camarero, 2008).

o] ¥ ATE WPAZ T AR AYrAYe] AFEY, AGUAE 3

Ao Ee A= JEFS FofR iz &, Schmitte] A@EAE  o]E
(Experience Marketing) S TAlo2 AFE g3t AdviAGe] AFE=L Ad
TS wiiste] Ao kel W X= s AT, AP AANES Fol
v AdAgalom AuAgoleb= W] JFFES AT gk A Este] st
of AYrAE SA4HEE APEYH AT A a4 845 ASst A9E
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2.2 AduAY

AP A H

o] =
Manen, 1990). A/FE AQe] 1w, B, FRARA AL HY Tl 28 4
% =

A

e Adoly 75 AR JteslE AL on@th(Hoch, 2002). 12 AHLS

55383 E3a 7|9 = AES eV A% a3 vAY der AT

(Jain et al 2017). AAvAE L 2HAES 7 A AR By uASe 7]

of e FE F A APS Awsed FHE £ AR 7ideln, ojud 4%

& Z—VS ?-}043}3’—, AAsAAN A= AowA, uALY 77y A, wSS A
7”94 2T 4de FEshe=

3= AZI7E 9o Al vpA" e Adesrs 1
g

AS Ft}H(Pine and Gilmore, 1998). A& n}A A olx A 3
AE 1#HS Aoz HEFA wlAE o]t} (Leppiman and Same, 2011).
Schmitt(1999)°l 9la] EF% 5714 AL Ah= 143 thal FrH st AA
Aol x&A v AL AFsty] wiel Y ok AT VxR FES Wkt
(Brun et al., 2017). Schmitt(1999)% AdviAIE S At J= A IS
BAAA, AAA, AAH, BEH, BAAH 247 AEIFANA AFH AYREZ H 3
A}, 71Ee aAS fFAEtL MR 2AS FAE7] Y& 7o de Ade A
ok A2 F838H(Yelkur, 2000). A@rAE S 240] AFE & A= AA A
B84 B4S Fulsty] fdl 7ol uetkdt wiAY dEolga & 4 o

2.3 AFESR

=42 AP ES ATske B2 SheitoF FolA 53] AbEle, Ags Aled
W5 Sol A FHEREA AREE AL gl Jidelth ] e shEokel w4
GGl wret AolatAl AojEo] ApgHa glon, Fxatal = ofvldl wEbA &=
olgh= &ol= vhdstAl AREE AL vk (e, 2013). Csikszentmihalyi(1990)2 it
Aol AdS & o JFoem wHAA F e FE2 =, oY dHE HS
FHE fAeAA ZEol Ao /it AHES WEWlsUY

el B A= wF 2 FAl, AAE, oJHE, o7f Fof, Ax = 5 g £
Ofoll A o] FolAaL St} 53] i FTAolM =i dHE ideR AP A
obuter, 43 & S =Z(Prentice et al, 1998), B9 A1), EAF L
A AR BE=7F ok ar ZjRle] Aile] 5% de Aew Z7|W ©@ws] A7)
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