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Abstract

The purpose of this study is to derive factors that enhance the user's intention
to value co—creation in order to secure competitiveness in the restaurant 020
service field, which 1is intensifying competition as the non—face—to—face
consumption culture spreads due to COVID—19. To this end, based on the IS
Success Model of DeLone & McLean(2003), the online quality factor and the
offline quality factor of the food delivery app were set as influencing factors and
research was conducted. Data for the demonstration were collected by conducting

an online survey for users who have actually ordered food through a domestic
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delivery app within the last three months for two weeks from March 01, 2021
to March 14, 2021. Hypotheses were verified using the collected data. The
statistical analysis results are as follows. First, system quality, service quality,
and delivery quality had a positive effect on perceived value, but information
quality did not. Second, system quality, service quality, information quality, and
delivery quality had a positive effect on user satisfaction. Finally, it was found
that perceived value and satisfaction had a positive effect on the intention to
create shared value. These results can be expected to be used as basic data for

establishing strategies for securing customer—oriented competitiveness.
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2.1 020 An|&

%7] 020(Online to Offline)ell Wgt Hoj&= ‘gJolA] xg] wjgo=z 317
S fFEste W ooy, dAE gy exgle] dAAE AFEE ek
A H| #3s}o] Chiu et al.(2016)L ‘~

2’2 A E a1 dtH(Wu et al., 2015). o]¢} &
nfEEY o 7175 o] &3l 2Rl A= AHAES LxEQ] e
J

o7 85
= Alolgta g oen, Tsai et al.(2015)S ‘o xglelel EHTS 2zjele] He gt
= o) i

ow A#FFoRN 1A wHS FHA7|L H=Y2E V]EE G ¢ s AHEE
WAl e] Mu| el A o5ttt

ol FeSEW, 020 AH]AE ‘20X gels AZAG Y AH|[AEdA HAIYTS
AT M2 B2 Aujzgtar Aod = glow, 2ekla ezl A7
7F s Eo A AL ZEpjle]l ez etRle] A kS dol BHebAl 9&S ekal v &
4 9t (Chen et al., 2013). F3F AolA A|lF3l= Au]= Fejo] Aaglo] Fd
AstA AHEE 4 Avke HolA &L JA] FolAHA A Fofo A AR F

A HEY s REE FEwa )

020 MUl ookl Aulsst AAFe] Au2E AT 5 7] Ui 2o
ol Ade] e FAES AAEES wG o glov], exeeld wiel Ax B
Mg QAzE B ekl AHAE Fal A REe 4aAD S drks Aol

A AL FEN A 2 ltH(Weng & Zhang 2015).

924 020 AH]Z== 020 AH]Z~ fof T stuE mjgiolets FAES S8 =
1 gell A ekl FAHY uAS AAAA T wjE e AbEAEe] Hh A g
sHAl F2E & AEF Ul stHES 74810 5249 FRAAFH AA7HA =g o
2 o]&% 4 Qi GPSE Fd WY d3S HAAtem g1 = Qv T oSS
Feje] An|AE gk oA ATt &S wiEdFE HAS ASAZ T (Gupta,
2019). ®3, vz FiE i S S48t $AHS FHEF7 % sH71% @oH(Chiu
et al. 2016). WA= COVID—19= <& HlthH Art SdefAHa 235 714
b g AZEEE g fs Bl FiEo]l shedElA 9] Au|a fofoll A &Y
o] AX L Y= FAO|H(AAS-, 2021; ANAZ o]FH, 2017).

2.2 ARA| 2" AHFEH(IS Success Model)
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2 300~399%HY 7o) 38.0%% 7Y 2 H|FS AA e Aow shelH ) uhx
oz o5 Y Hyt wgdq] o] &3¢ 1~23(41.7%), 63] ©]4H(29.3%), 3~43]
(18.8%), 5~63](10.2%)= 1~23] o]&A7} 71 @& A= et o] U
£ Ayshd <% 2>9F g

<E 2> 9AY ATEATH 54 (n=266)

T = Nz | H&(%) | & A4 Nz | 8&(%)
o A 143 53.8 200HY W wk 39 14.7
o o4 123 | 462 ., | 200~200%d | 42 15.8
20tH 77 28.9 ;E 300~399%+¢ 101 38.0
o1e) 30Th 121 45.5 K 400~4997H1 56 21.1
40th 49 18.4 500%FY o] 4 28 10.5
50t] o4 19 7.1 2 1~23] 111 41.7
et 19l 93 35.0 i 3~43] 50 18.8
. 221 74 27.8 o]-& 5~63] 27 10.2
T 3] = =
391 o] 99 37.2 R 73] o] 78 29.3

&

gy
HN

r{n

sh¥l
3 gEd 1%,

18+ tH(Bagozzi & Yi, 1988; Bollen, 1989) o] e TNkS
e A= HE3 Ay, CMIN/Af=1.796(<3), RMR=0.026(=<0.08),
GFI=0.901(=0.9), RMSEA=0.055(=<0.08), NFI=0.909(=0.9), CFI=0.957(
2 Ul A5l V1A E 58l o s dAlE =(C.R)9 % i‘l"&:i
T(AVE)E At=Este] et Add aetdAd S AESIIT<E 3>, CR#9 7+
A= 0.7 ofdelH, 2 Aol A ARER FANIEE CR#EE 0.886~0.949%2 ERRL
th AVEZS 0.5 o9 gto® uehol shEdl 0.722~0.862% UEhY 7]#AE
=3t HSEIZA S R (Bagozzi & Yi, 1988). FHEHEIFAA L FAI/EE
AVE Al /i 7he] AaAs @ HlwE 3 AF6klal, <iE 4>¢F o] 74
M AVE Algto]l AdAFRT A vehy $HelgAE 13t (Fornell
& Larcker, 1981). w}x|2to & Cronbach’'s a Al &S 53 A A Ay
<E 3>°A Hi= mpe} o] 0.819~0.9212 e} 7 T A3t AoR
501 ¥ 1 oF(Nunnally, 1978).
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<3E 3> ;ARNA 890LH A
= o= xF CR AVE alpha
TR S8E% 2a¥sFE | (207 | (205) | (20D
system3 0.785
M ES b system?2 0.849 0.924 0.802 0.858
systeml 0.819
service4d 0.761
online - service3 0.839
%2 Bt orvice? 0,506 0.934 0.780 0.879
servicel 0.815
information3 0.778
AR EA information2 0.715 0.886 0.722 0.890
informationl 0.859
offline del%veryS 0.893
. wgE4 delivery?2 0.957 0.949 0.862 0.921
e deliveryl 0.83
value3 0.831
7}HA] value2 0.838 0.933 0.822 0.877
valuel 0.844
satisfaction3 0.704
s satisfaction2 0.815 0.911 0.775 0.826
satisfactionl 0.825
co—creation3 0.829
TEIHAZE = co—creation2 0.777 0.897 0.745 0.819
co—creationl 0.718

CMIN/df=1.796, RMR=.026, GFI=.901, NFI=.909, CFI=0.957

<3 4> e 24 A

, TLI=.947, RMSEA=.055

1 2 3 4 5 6 7
1A 2=H=E4 (.896)
28 254 092 (.883)
3.A3REA 2455 .100 (.850)
4.892E2 117 .398xx 101 (.929)
5.7}X) 532 | 378k | 208#x | .432xx | (.907)
6.7 376%x | 385 | .339%x | .486%x | .509%x | (.880)
7. 357 F &9 AB9%x | 432%x | 177#x | A13%x | 607+x | .550%* | (.863)
Note : ( ) ?1'9] %}:% AVEQ] Xﬂf—j"\:_l, #x p<0.01
4.3 7VEAAR A5
SAEY A4S 5 A AFAAS AHE & FAKoR S HASH
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% Az Eotimate®| ' | P | A%
H1-1 | A&"8FA -  7}x 0.573 8.864 ok A=
H1-2 | A8 2&4 — 7} 0.256 4.381 Hoxk A=
H1-3 | AxFEZA -  7HA 0.010 0.188 0.851 72}
Hi-4 | ¥gEd — 7k 0.293 5.201 Kotk A=
H2-1 | A|=EERA - U 0.359 5.482 Kok e
H2-2 | A8 AEA - = 0.267 4.120 Kook A=
H2-3 | BREZ - =F 0.233 3.751 Kok =
H2—-4 | ®WlgEZ - T 0.329 5.163 Hokk A
H3 |7k - FFNHFEY= 0.514 6.715 Hokk A=
H4 | 9= - EFEVHFEE 0.386 5.013 Kok A=

Note @ #*xx p<0.001

TAARSRE AA, g F23 A5 7HA ko] AAE AHE A, A ~REE
(B=0.573, t=8.864), AH2=FEZA(B=0.256, t=4.381), ®jEEZ(B=0.293,
t=5.201)2 EAIASE Fo% FoE YE 7HE 1-1, 1-2, 1-4+= A9 =3
gy AREZ(B=0.010, t=0.188)2 SAIH SR fFonst &S vxA] = A
o7 yehd 7 1-32 71Z4EA BA, wiE F49 WS ko] #AlE Ao
A, A2EEA(B=0.359, t=5.482), MU AEA(B=0.267, t=4.120), AREA(B
=0.233, t=3.751), MEEA(B=0.329, t=5.163)2 HF EAZHORE F3 How
el 7HA 2-1, 2-2, 2-3, 2—4% AYHAL iAoz A7kE 7EA(=0.514,
t=6.715)9} W=(B=0.386, t=5.013)°] TS5/ FEI = FAHH FIFS v A=
Ao Yehy 714 33 7R 4= A E A
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