Au) 27 4 8F3) A m2od w15 2021W 03 DOI: 10.15706/jksms.2021.22.1.008

2utd AmE FR A 77| AT A8 A B4 o] AT

O Eof WX FE

The Effect of Technology—Based Self—Service
Characteristics on Repurchase Intention in Mobile Commerce

Environment

Kang, Myoungsup (First Author)

Graduate School of Business, Soongsil University (Doctoral student)

Lee, Chaehyun (Co Author)

Graduate School of Business, Soongsil University (Doctoral student)

Choi, Jeongil (Corresponding Author)

College of Business Administration, Soongsil University (Professor)

Abstract

160



oy
02
x
=}
=
ol
b
0
fe

As the mobile e—commerce market is activated, research on technology—based
self—service and consumer repurchase behavior is becoming critical for
companies to improve their sustainability. Accordingly, this study analyzes the
impact of technology—based self—service characteristics on consumers'
repurchase intention in a mobile commerce environment based on a value—based
acceptance model (VAM). This study analyzed 200 useful data using SPSS 16
and R 4.0.2 for empirical research. This study showed that ubiquity and
information quality among the characteristics of technology—based self—service
significantly affected perceived usefulness and ubiquity, information quality and
information security affected perceived value. It also showed perceived
usefulness, and perceived value significantly affected repurchase intention. In this
work, information quality in the technology—based self—service characteristics
has a relatively more significant impact on perceived usefulness and perceived
usefulness did on repurchase intention. This research suggests that more

attention should be paid to the benefits and utilities that consumers perceive.

Keyword. Mobile Commerce, Perceived Usefulness, Perceived Value,
Repurchase Intention, Technology—Based Self—Service
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o 2vtEE ARR Y] F7hel S mubd S o] &3 AL AT A s Sotst
IStk A EH g g RaE1(2020)9] 20199 R IElO]E A
Bj2Ab 2bzo] ostd 20199 AA) A 1,997% 74 S 1,991%F 742l 99.7%
7 A8 HEol ThestH, ol AHU AE717]9] HT2 AvEEE(94.9%), H&
AT(51.0%), 2=PFETV(41.6%), =E5(40.4%), HIEZPC(19.3%) w2l Aoz 1}
ebuteh. el mebA e fd JEHY 69.9%5 0 a1 JIEY 99.9%9] AMEE
o] 53] =/ debgen, JdHI ] T AA £ 64.1%5 AA 3G
AEI L W2 &PALEHE/N(89.7%), A/ (89.1%), o F/d Ao
E/Q41.3%) o2 yehgow, AEUMWA 9 EEE Anse Sqtowr
PC(37.3%)Bth= Eutd(61.1%)S o] &3 Aol =4 vehvbar ok
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ZHY AMA SFoM J1E7|8 Az MH|A S0l M) Q=0 FEE A= 2200

ael

Bt 917

Ul 2kl &g Ao HA A 14% 3,83399F Eutd & AL 9

Z 3,26599 92 64.8%, Bt &g o] HFo] HE FES —%ﬂﬁﬂl*(% 4%), 7%
(78.4%), oF& Frol8% (75 4%) =31 Ao =
st AEEAY] FROANE daad, =ER Fﬂ—‘%%PC?A Eﬂi] AHEE S
73.0% <1d wl&l], Eupd7]7]e] AEY AMEES 7153t 17.5%2] AH&-
& AfolE HAFE, ol A¥[AE] QY HE WA AIEVE AnfEESR
W= A Wsksla s & 7 AHHAETEAH R EAN, ARSI, 2020).
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olgfgt Butd Am ﬁEﬁﬁﬂ/] iAol mulde 1 7 71A EA
ul Al S H] 2~ (Technology —Based Self Service, TBSS)9] EAIQl #HEA, £o]A,
S3A, ARA, BRAA S99 2425 FG&3)

Ae21(2011)> TBSSE ‘1A 222 AH|AE A9 d ¢ JEF 3 7|&
A olgbal JoJekgltt. TBSSe o] AH| 2 o] A5 #ofsto] A4l o] &
g F PR e RE Ve FuoZ (Meuter et al, 2000), A7IABH]A7]|4E

(Self—Service Technology, SST)¥} Z&5o] ALEHTH(AEA, 2011). TBSS+ A
Hl 2 7149 F3 AA SAA 799 =59s HARATZ|L AHl2E Z&3)67]
%—zﬂ Ao R (A3, 2010), Auz AAA Feke] 7S AlFedrh(Berry et
, 2000). TBSS:= AH]22 AR5 AMu| 2= AFA7E ofd Au|z=o] hnjapr A5
E & e TIE7INe] &% EE Wl o = (Wang, 2007), Eutd Aw 2 37 ol A
TBSST= &H|AF F=AA Auj2= {7 9 df9jolme] gQlow QI Hol 1 FaA ol
ZzE. TBSSeF #dd A== TBSS AFEHIE= 2 o] %=(Bobbitt & Dabholkar,
2001; Curran & Meuter, 2005), TBSS®] w3 B9l 5 (Bitner et al.,, 2000;
Meuter et al., 2000), AF8x}2e] =23 = (Bateson, 1983; Zeithaml & Gilly,
1987)¢] A47F Aflon, Eutd 49 A= A Folgo=(AsMY, 2011 1
. 2018), FHOIE(IE™, 2004) T 2MAF gl dek A7 Bk
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II. o]Z3 ujA
2.1 7}X]719F =& 29 (Value—based Adoption Model, VAM)

ZEX 718 82 EHS Kim et al.(2007)o] 9&f AtE Aoz RE 7|ES ALE
=

¢}
o Q3 WASE o] wES BF i o

g o]t} 7] Davis(1989)7}
T3 7S 29 (Technology Acceptance Model, TAM)S %2 {9 AHAHE
A1 7)< (Information & Communications Technology, ICT) AF&A} Aol #8413
ool TS T v, ZHA7IY SRS AHAE] iR 7HA] SoiEte] &
Aes FAHAES], 2016). 7eFE&RALS AE2 7es o] &3 ovd, AZES]
of T A4 82l¥ AFEHA, 224 oA, AR e H&S aEg &
A 54 A= v 7R 7 e RIS Butd AP, A T A2 ICT g
719k JHQl EA 3 dgof ok ApbA 80 5SS Zh=thH(Kim et al, 2007;
&3], 2016; o]

ZEA 710 g A ey sAS Fa A7tE A E Asted, §
A EARoR FAEIL WAA-AA FEe] 54
I v go g FAH(Kim et al., 2007).

ZEA 710 g RS o] &3 Hutd B AH| A A EE o] F ol £](2015)9] Ruh
d A3, A4S 9(2017)] ~wtE WA, whedolel H835(2013), SFH(2011)9]

i o
oX, OITO

= )
maked st #Ad AT ek

B oATME Jlee]l 2 BAS olgdte] J14S £8% 294 BUL 275
L e e RaRths AgAel Al TBSSTH AFeHs S40] sulAte] A
AZSA FozM 2 BEL U S adle] g stetats] siskel 747
W FgEES Agaar

2.2 Entd A A (Mobile Commerce)

(2ulEZE, PDA, FUl€ @7 5)E ALEste] FA4
= FH % 2}*07%311 81 9lo] ™ (Lee & Chen, 2014), 7]
ol FA, A, M3, AYAP T AMEE 7eH} GPS B
ol UESLAE &8 A7 Au2~E AlFgrh(Piao
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et al., 2016). =uld Avjx= AxAA G dREoR wrld 717 S o] &3 Ax}
A Agfol™(Xin et al., 2010), AJZF FFkol] Frof bz i FE-e theFgk 7§l gt
=9 Auj2=E o] & = A FFth(Sreenivasan & Noor, 2010). 3E A<l Ale|=
Tutd w7 WY 4, 2ol ofs)oek 2 ﬁxﬂ sl 2 Folol muld E|AE,
wokel 71719 GPSE 43 AN AR FAAN A, AEA vueld Az
e @ Ao A Als Fol glew, Al v A wekel s dde
2 AT FYEF AEGAGIeE, Agtede], vleldse] F), QREE 7N AA,

= AET FUE BHA Aol LGHo], of&dHo] &), Zukd A9

NFC 7| =
o 7l Eutd AMujx &8o] FF3a 9

35
wulel B4 AAATA 512019 okl olulA S4E A, F3]
 A=REAR golstel AZE g4, AR F84, FuloEel U

Jge A9sth AEA2011) A weby, fulAEs BEYL ol @Al mut
Sxol L] AZ4E §84, AZH AGEolH, AEA BE, AN w0

75_133 9’](2016)1\_:: 6o o ]’ DH]»O] oﬂA /Hl:]]/\ oz

olr

2.3 71€7]9F A X AH] A (Technology Based Self—Service, TBSS)

TBSSE Dabholkar(1994)7F A5 Al Adoz
2 AEE T 5 BT s Vet g &
TBSS+= 2dE &g 7|tes Muas Agshs
A2 AE2E S dshs dS 2o F7)o] TBSSe A Fde Aul~ A
A 2nAp el A A aekE 7}@&3}(0]7‘1“3 €], 2019).

_L4

A2~ A FAEe] M Ax

TBSS+= a5 A YAolA Anj=%4 z493% a7
o FAA Au|= &FE FTF Al?luﬂ(%@é l &, 2007) M Rp SHA = Al
3 w8 Ak, ARS ol wkeA, VIeA wWEAdS Fodte 344 9%E
Stoh(4xl 8], 2018; a1, 2018). ARk, Z]diu]E dju] A|zke] Azto]l 7]djR| e
2 A] ZslwW TBSSO| whzte]l &A1d 4 Jom(Ulwick, 2002), Al7]=9 AR&
AFRRES 7H WA diH i lf:% Aostes e Ana JaelAle Al A

3

H] 2 A FAbel] it Bl A4 geS vE 4 Qv (Meuter et al., 2000).

Lin & Hsieh(2011)% TBSSE ARE3lE &= ARgAbol Al A3t 253 &3 An]
2 AFE AR whgoll S WA FAHARQI nAgFEoR olojxitkal 3Fglo
M, Liu & Wu(2007)+& ﬂst TBSSATLN A 7]9e] AR HAdo] watTu] 9
Lo mAE JEFS A8, Walker & Johnson(2006)- “An|xpe] 7]<&7]HE A
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ZHIY AMA SFoM Jle7|8 A= MH|A S0l M Q=0 FEE A= 2 ok e+

H| 22 ARE-3} mlARE o] dtollA] TBSSS A4y a8 54& Ax33l.

E T °k§11(2012)° golAd, ARA, A
A AATIHE AT ATk, Aez(2011) TBSS & ,
ol A, A=, AFA, ﬂ%“égi T8kl $FAFE o] & WHe m =
Wetith A3 H(2019)> 19 ATelA TBSS SAES HEdy Aoz A9
I A ZbE 7EA 9 S vl E o] & E ERIseltt.

oL

2.4 A7 ¢]=(Repurchase Intention)

Oliver(1980)= A F-r] Q%2 A Zsl= AH| 2o ts] Au| A7) vldlo] = &35}
o] o]ga rhsAlolgla Ao o, Hellier et al.(2003)= A7 =S AH|xt
|
]

7F @A) R S8 udste] FAVIROREH AuaE Avists A s
Fo R, FIHAQ FAflol VIl AFEol AFH o2 vojshs A T
olgta 3ttt AAFAY AE wdod Anat FAAEE aux AP R ¥

Auo], uA FA L= AT o vt molole] F4 YFo] E F Uth(Hellier et
al., 2003; Ahn et al., 2004; Kim et al., 2012). AH]=FoA A AFv] JE&
FUoEN 7IE 1Y FAES HAF SIHATIE o] mHAE HdEe Aol
(Reichheld & Sasses, 1990), o]&| gk AFv] %o 7} & AgFS nx= {90
a7 olghal & 4 9l th(Bitner, 1990)

B 2-(2021)F TBSS9 EA4S ol &

o [e]

kA ghthal F=AE e, A4 5A4S A7 A7E &old, x| A, A7
H Agor Hoste] Alo]g o E AWsielom, AFAH 24 (2012)> TBSS
A AZtE 7l AIzke]l A whE Auls J7E B ATl o k] WA= FEs
Ay 33Tt

2l Bty Aw o] #gh Mg AFEE, dey 9(2016)7F AAPEA g
Bl A A Zkg ZFx o] At oo gk S FAson, e (2016), WA
A(2017)& EutY Am 2z SEAS A2REFA, AREA, AuaFAR A ostd

Al o fmell Fol da& Al

. A723 2 7487
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B ATE makd Avag ol§d Aol gt AHAEL WHOR A& A
ZAu e Egacle] ofus mutad AMze AT o] JFL VA=A AF
B3 TBSSY 54 3 Az dd 549 A, BAY, AREAT} 429
4 549 Aunct S4S mPase dolan, A%E §443 A7tE AAE
AR ostel FHUR AT owe] ofWe FFo] AT vers] 9
dtol <13 1>% Po] AFEIS AASAT

JlEolgt

aohHA sS4

- H3

3.2 7Hd4A

3.2.1 HyA EA
Seiders et al.(2007)< H@ Aol el ‘2H| A7 AU AE AFLslE=dH o3k A
3 w=2o] H43E AAFHE AE'gu AHost o, Zeithaml et al.(2002)% A}
@9lolgtar 3tdvh. Davis(1989), Dabholkar
Bagozzi(2002)= AL €9 uANE 1254 59 o=Mibz 3837
&3l em, Zhang & Prybutok(2005)2 S e—Service 459 Ta3 890,
Meuter et al.(2000)2 Hg|Ao] o] &AE9 WES ZZAAAFE F03 o

ot @
ga ey, WEge o ooEs Az AEdTdd gEm o
293 @

Aege AT Fae A8

Hi go op Y

lo
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TBSS& 7]% A tEo] AREAY] HEA AdEFo] Hojfs on|eteE Ao
AFE el Al x s AR ko] Aok glo] ja]
Jo]tH(7HA A, 2019). Broekhuizen & Jager(2004)& X8|~
Az} =l gk vEs A & gle A ARE
o] Fa, AZE WAL Aol Fog FFS m v &3
el Aw 2o \Aegdolgk AREAZE Butd 7715 &&sto] gy A MU=
= ol g3t ¢ owy} e ALEE Juldts AoR, Davis(1989)% ARE HgAo] o]
g & Yehdoa sk9lew, Liao et al.(1999), Kim et
frolgh g3o] Adss STHWaAL, HI
Holdom AHolste] FyAl Hupd ofZEAlo]d e A&
543 Azte 712 54 o] AEARE R

ox, ol
-
2
) o
2 et
3
R )
o
o
rlo >\f rir

O_u
obo -
ox
:Ll il
o,
ofo
o
o
2

al.(2009)+= HzlX%
7(4(2020)2 A}Q_\ }‘6]
AFE- o Eo B3k o

o)A ko] AS5S THIA

HI: A2 Az
H2: A=d2 A7

3.2.2 HAA EA

HARE Alagt4 A e =Fhle] K6l daglo] thgst AR &80 7hsaiH,
AN AFyAeldoe] Thsgh mukdd *1H]i9] AL , A oH AL o]
& 7l 5A4E 7H Bukd 71719 P R (Kannan, Ai—Mei &
Winston, 2001). 2utEER ] mnld 7|7 A}%XM 9 19Jr FAGle] AAZ AH
2 EAo] 7}538tcH(Durlacher Research, 2000).

muped Am gt A ATES FE b EAS AFHoE #4% AT E
o= QIEYe] EAS Eutd EAdo= 1HFste] 8d dAgEe] Be FiES A
&tal 9lth(Erasala & Yen, 2002; Wu & Wang, 2005). o|#3t 7]&
mupduto] 7hxl A EAQ A Al ekglo]l Ao w HE ﬁEﬂég A 3
g-8o] 7bestthe s Hetal v (FElE, 2014). ol sk o
A B0l e SgEd g Fond dEFe] ds
o] 3

(2009)= =vld 3L 9] AR

E
rlr
o
>~1
o
g

H3: AAEe A7k G840 A(+)o FFE M Holr),
He: BARE Az AR A(+)e] Fe A gl

3.2.3 AEFA 54
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@
=

dF
31T}, Liljander et al.(2006), Shamdasani et al.(2008)= TBSS 37
of nlelete] o] LA H= sE F shtEHA TBSSO W AFE-9]

2

o]
i=]
44 Auz oo oa A% o]4g HAF £ 2k T 2

o
o

3.2.4 AHRH EA

Hebd e Butd 7715 o] &3k AA AMul= Ao JiIAFRE Y 56 o FE
7 el e fFEEA R FASHA BeE Folgtal WE AREA, HAAPEAH
9 AZAA g AnAbE Sl AR g A, JHQl 2 Ao dHE AH FE
59 Het f¥S 53 ¢ Fo35A ALSa 8t (Schierz et al., 2010).

g ol gatz vAbe] Fu ot i 9l
A3 zua BEE W olgoE BAE AT A, AuAEe] AzE Fuus
FEol Mu2Ed mERd F44 9P Yt AL FUSACH, AFWA olF
F(2011)E Aumere] AN~ F840 Fod gFol 92 FHHYT, A5
A3 el (2015) € morHepge] ol st ldmH A Aol BAH FF
of &S ATk el (2020 mup) oA YEe] P EHATAA ) 5YL 4
uAFY, AYH, 924, oo Aostel AYAA, AR X, A&H o
ool Tt frolde AFetel, A4 ANk A% ool feld Fgo 9
A% A APU(2017)E A 2uAES WG 9 £ AT 2183
ust AAgue Fade Frsgon, PADR £Y(2013)E LAV A
H2 B4 ATA Ad el BEs AT R FLF FFS M AL
Zgatar
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ZHIY AMHA SFoAM J1E7|8 AzMH|A S0l M Q=0 S A= 0000 et A

H7: AR B2 A ztd F840) H(+)e] d&F= nA
H8: AREES X zhg 7o A (+)°] d&F& nE Ao

3.2.5 AZdE 84 EAHAT A7 9=

TS M2 7ES AT EZN ALEA7E A Z4etA H= SAARA 7R ¢
(Rogers, 1995), A Ztd F8A4L2 QA4 el EAS 7HA1 % ]
THKim et al.,, 2007). &H[A= AFS] 540 7]Qlate] o]F#Rl 7w ddS 7]
tat=tl(Zeithaml, 1988), A7 F8&8482 AA7HEA 52 Gl
Foh =3 vAlY BopdlA o 84S AFE FE BHAAM AFY 54

o
2R A7 A zbeks B7kR Jold 4 dth(Venkatesh et al., 2003).

VNerSRdd A X7tE F842 JR7|Ee U HRol JIFS WA= Fad
Mg golg 9l o (Davis et al., 1989), ttE AgdAFo e Az7d F84& 7t
ol o3t kS v A= Ao R S EAH(Bhattacherjee, 2001; H A%, 2012).

ZA18](2015)= &40l A&A 7HA, &4 7HA], 734 7hAeh aARtSe] A
]

= -
o qdgrol Qe AW, AAET FA4H (2014 AzE 840 A7 A

3.2.6 A7 7k 543 A7) o=

7HA (value)ehi= W A, Aksle, niAg, S, AF 5 orER ZokllA &
Hzb Y5 olEletedl TastA AAEE Adolth(HAE, 48], 2014). °oE
HAE 71E AT AFelA &Ml ZFX(Sheth, 1991), AZEA, Aujz 7HA]
(Woodruff, 1997), 3179 7}X](Holbrook, 1999), #xZt¥l 7}X](Zeithaml, 1988) 52
= A=, of T AzE A= vk o] obd AMAE] FHH o
AZbstE S ou@tH(AA S, F748], 2014). Zeithaml(1988), Malhotra et
al.(2004)°ll ofstd A zbe ZpA= CAmlAbe] S AlE Es AH|A9] S5o®
DA == slEel ek avake] FrP R Agofsiglon, Zeithaml(1988) 74|l
a Ndle] Mg AEsta A He= dEe] FuH e silE Addeldar 4
EFdss

ABU EAA AT oms Hlzyze] Aes e T8 8oy, &
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ZHIY AMHA SFoAM J1E7|8 AzMH|A S0l M Q=0 S A= 0000 et A

A EE AHE e 959 583 AnRte
T3 Hrlo Aduld o7 ANAEL AEo
Azbg | U ¥ ]Ul s ] }_ ‘{Wj Zeithaml(1988)
by | SR e A de) sk el S(2012)
7 t
B = 7HH ] Aes BEdz A v =
et
AFse AF S ANAE AR 2027 Slhlv:r<19sol>(2003)
ellier et al.
At | mEel e Aul=E AE T il wHgste] o] &3
Lee(2011)
gE | b5 EE ol e HE 2 g ol
o Matute, Polo—Redondo
248E A= -
& Utrillas (2016)

41 A2 3 9 By

o ATFolM e Bk Az ARRAR ]l 13] ol v AREAE tAoE
2020 3% 12k 1104, 2021%_ 19 22 10699 2T AR Yol Fx3H HAES
AAlste] F 216709 AEs FHsten, o] T Eutd A s Aol vkl &7
SHA A, 04?011 xﬂoﬁbﬂ FA%e Seolgta ddy= SHA 1655 AlQgh
20055 AZEAd Hgdtt A2 TA H71XA SPSS 16 ©]835te] Rl
LRAS A en, R Z2O9 dojE &8ate] PLS 72U A A #4415 AA
3} 2 o| A plspm packageE ©]&stlom, Azt

U =

Aok A BALS R.4.0.2 Ver.
%M (Least Square Method)®} PLS—SEM(Partial Least Structural Equation
Modeling) & &-&3to] A=A, B4, 3734 59 SAEAS AASlh

2 oAFol A Aol SHe mio 5E4E @A vge] 535%% 4 46.5%H
o oA Emoton, ARl E 40t (31%) 9k 50t (25.5%)7F 74 wekal, thao

|

= 30uist 2000e] wlEE wnd pEA FxEAG. 49 4Fe gl 47
Ql, AiA, o/ Mn /g A FAATE A SHAbe] 58.5%2 kol T
e 289 98 AGA/ADdAe] gk

2o HFe BIE woow AglA ©
25%° EXE BT
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T IR H| 5 (%)
ki 107 53.5
A4 o 93 46.5
A 200 100
20t 25 12.5
30tH 44 22
40T 62 31
4% 50tH 51 25.5
60t o] A 18 9
FHA 200 100
st 13 6.5
2 %<l 87 43.5
74 21 10.5
A4 4/7 3 50 25
A4 A5 13 6.5
e/ v 2/9 H A 9 4.5
74 4 2
7| ek 3 1.5
A 200 100

4.3 715 A 4

PLS 239 F42 WH- 28 (Inner Model) ¥} <]F%23 (Outer Model) &2 4 =
=, 7 F YFEF ot JFEe BEAS Hris A fjHdad AlEEe
71%& YERYE Cronbach’s Alpha Al7F 5 0.70]30.2 YA dHAg e s &

Ao 7 H7FE 2™ (Nunnally & Bernstein, 1994), PLS F2X oA 2 g3l AlZ
T #AAE] DGrho 3t AAl 0.7014S wEste] A4S SR ZoR Yelg)

AL gyt & 4 dri(Hair et al.,, 2000).

=

A A= Qol . .

%_,2 ‘?“;;F A Communality | Redundancy | DG.rho | Eig.1st | C.alpha
CV1 0.559 0.312 0.000

_ Cv2 0.796 0.633 0.000

H g A

ael CV3 0.762 0.581 0.000 0.835 1 2.250 | 0.733
CV4 0.846 0.716 0.000
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ZHY AMA SFoM J1E7|8 Az MH|A S0l M) Q=0 FEE A= 2200

!
o
e
-+

UB1 0.747 0.557 0.000
_ UB2 0.855 0.731 0.000
] 2] A
A A4 UB3 0812 0.650 0,000 0.892 | 2.699 | 0.839
UB4 0.863 0.745 0.000
1Q1 0.846 0.716 0.000
- 1Q2 0.891 0.793 0.000
AW EA
1 E2 Q3 0.014 0.836 0000 0.930 | 3.080 | 0.900
1Q4 0.857 0.734 0.000
IS1 0.801 0.642 0.000
1S2 0.860 0.739 0.000
] o}
dH 19 153 0842 0.709 0000 0.916 | 2.929 | 0.877
1S4 0.901 0.812 0.000
PU1 0.841 0.707 0.343
A 7k PU2 0.850 0.723 0.350
EX-DS PU3 0.880 0.774 0.375 0.917 | 2.938 | 0.879
PU4 0.855 0.732 0.355
PV1 0.820 0.672 0.231
A 7k PV2 0.812 0.660 0.226
: : : . 2.554 )
= PV3 0.852 0.726 0.249 0.875 59 0.808
PV4 0.699 0.489 0.168
FE RP1 0.861 0.741 0.217
ol RP2 0.894 0.799 0.234 0.912 | 2.324 | 0.855
- RP3 0.883 0.781 0.229

4.4 Yo Ay HA

=2
ol A A EFe] t valueZ} 1.96 o]l A =

1 3 4 5 6 7 AVE
A 749 561
A A 572 .820 673
AW EA 482 542 877 770
AR Hek .220 115 .391 .852 725
Azt f84 465 612 595 119 .857 734
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A ztel 7FA] .409 438 491 .373 479 798 637
Al o % .388 .378 402 229 473 459 .879 773

45 2% AYE F7}

PLS—SEM =& #H7lelA WA o] gk oA Ao negdyy
et o2 RS AR&Stet], R2o #o] S5 A FAWa Ay o] o
B 2= o)t} Regho] 0.190)8= mEle] ub WS, 0.19°]% 0.339]311 7
7 A, Regkol 0.670]4¢ A9 A

TH(Chin, 1998). & A7 S5 A7) 9
o, AZtel 843 AZrE ZFA| el tigk
Aol A Eel 0198 & F7F Jre) A
PLS—SEM 23d2 ngo] H3Ars H7sl7] 93] GoF(Goodness—of—Fit) #2 A}
43l+=d]. GoF+= R29 HA ¥ FEA(Communality)d] Hgk w9 AFLe= %
AETh GoFgke #Hdo]l 4% FEREY o] gHIdAE HAs= 43&, LR e
GoF kol 0.36 o] 4§ myo A
2 7)F 39l 0.36S AFstrg, B Ao gl Ayl
gt 4= 1t} (Tenenhaus et al., 2005).

o
5

A

A es 2te Ao AAHL
[e)
=

32 ol [
e

3)
Fof gk A AWM= 0.293
AWMFE= 0.4849)F 0.3430.2 e
=S YERAT

pr

o,
of, W

4.6 B2 A

PLSE] WlF-E3ol] gt H7h= AT 1o BAE sk AR, A4,
GoF¥} 22 3ts 7o 2 ngadel s H7skth(Tenenhaus et al., 2005). 2 A+
o= FAWME BAES EXee AREAS 5 A=AFE SHSAY. E=9
RE~E™; (bootstrap) 7|HS E&3le] 5L 379 FES dgon I =g
FEot] N2 REOZ FAHY Fyo ZFAAE FASNL B AT
PLS—SEM #4°=2 R.4.0.2 Ver.9] A #7]%2 plspm< A}ﬁo}oq 5009 ¢] REE
A AEDES Fl ARAT A4S SAHsST. B AT VS EEAEE
5% 52 ol AAA (t_value = 1.96)5 L3S uf, Zuld A 37 ol A
TBSS 54 < #AAe] A7td 4843 Azt 7Hx] e A& t =

.
2.905)3 FuEQDe]l A48 K847 AZ4D AR MAE G
2.645), ARBere] AZte 7EAo] WA= GF( = 3.464)0] FlvIstA vhebaet.

=g A A% F 4 e Anwel ALY gREdo
A& Qo] g e Angel AREFD] AzE A u)s
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r

-1.607) OW 7}*401 717} = 3 E‘r

AEWUFRD A7t fF&Ado] ATl YEe] W= FE(t = 5.678)F A 7ZtE 7}
X 7F ATl el A= JE(t = 3.527)S EF A(+)Y Bt = Aow
M=

<¥ 5> FRELA A3}
7Hd AR A ZA4 | Mean.Boot S.E t_value A3}
H1 | A8d — A7d 784 0.091 0.092 0.079 1.163 712+
H2 | HIYE — A7d 714 0.126 0.130 0.090 1.393 717¢
H3 | AAE — A4 784 0.356 0.352 0.079 4.514 2 &
H4 | HAAF — A4 7HA 0.221 0.219 0.076 2.905 %)) €
H5 | ARFEA — A7ty 84 0.396 0.402 0.071 5.553 %) &4
H6 | BEREA — AZ4 71X 0.220 0.224 0.083 2.645 %) &4
H7 | AEES — A9 F84 —0.097 —0.098 0.060 | —1.607 | 71Z
H8 | ARESG} — Azd 71X 0.234 0.235 0.067 3.464 %) &4
H9 | 24" #84 — A7 9= | 0.328 0.331 0.058 5.678 2| &l
H10 | AZ8 7HA] — ATl % 0.301 0.303 0.085 3.527 2 &

5.1 A7AT R A

o

Ao AE 2ukd A ,5}73011/\1 TBSSe] §A4o] Algul] o ko] WA= J3F

etk A8 AFeA AFAES Ay wARFES &t AT o=
of A4S wAE= Qi vl @%G}M%H](DeLone & McLean, 2003, 2004;
Chang & Chen, 2008; Choi et al., 2008; Yoo et al., 2015), o]& A+ & w78
= 3 A7t 53 BUth(Fang et al, 2011). ¥ A& o] wEgto] oy
AR FER A7 T8I A 4E THAE Ao R olF Ao AT ok
o o= =] %91*301 A=A Flstarat stk

B odATds Zud Ava B7oA TBSSe o8 EAEC] N 843 Aztd
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2 AT AYE vtgoz 7|de] Buld AwA 3o A TBSSE &8sl AlF,
Adl=, Mul2s 55 Fstad sk ZAgsS ASS o, 2vjake] Xzd 784

u
ggeto] LHAbe] Al E oo ¥ ¢ J=EE vHAE A

AT A U T AFHFS ANsE et Pk

AA, & AFE 2020d % COVID—-19 J3to] pAH o= dAss A A3ke 7
$-9F 20214 2 COVID—-19 “&&o] @43ty a7 23l 27k 1,00001 7ol 4t
g AR A Ao 7 AES AAE T SEAE Tgsle Aol &&
stk A7Izre] oA AA ARFH ] AA7E BAEA k. o2 Q13 =gt
o A GFol o Fruel MY o]} TEA] g o]Ho MEA[HS oA o
2 Q8 2 dAFelAE AR 3 AxAe] 54 eAE AkskA Xeklvh A4
of Az A AolQl Eupdz QIEY Fgo] ¢ B Ay 1¥A ge 747
dee aste]l muld A s @0l TBSS EAS vlushs A4S dgw T
Aol Aol Hg AT = g Ao},

EA4, 2 A= TBSS 54 T 435 o838ty N7d {847 Azte 71X
of wijETe} AGu] o=E doldt FAHS sMAa k. B Zdoa A A g
TBSS®| 54 ol9e= 714, =, AfFyAlold, 2njat A3 5o 548 o]&st

of AEs}H-TAGE ATRGS AAFTE TBSSS FF 89S elohs wrf £

A7 2 5 IS Fo=Z TgE.

AR, A AT A el el FEAT 7HA
=X

Ao, & AFeM= Hed 540 A4E 7} Sl
FEF= MAA e Aom yEist BEydel e x2AdA- e 2 A st
of Aol Hgdvtd & Avoke vhE AEAS e F de Ae= 7gdn

A, A& dgellMds AzE ZEA7E whSI Al o kol mjX= el #g
AT7F ko, Azhe ZpA L vkl wkSo] Atu] oj o] A (+)e] FFel U=
Aoz deA dth. & dFeM s wEs iRt AR FHaekA] e
U HHEAS Fal v JFS A a3 A oo wAe 4 He
S dotal] 2o g Ao AAHE dE 5 e AeE VdEnd

F5 B A AR A9E vgoR v Be Wy 54 348 udd o
T RS F Ao e Ve 2o
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